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Communication features in the subculture of the information age 

The study was conducted to analyze the characteristics of communication in the 
information age subculture. Based on the socio–cultural approach, it proved that 
communicative space of information age is a universal semiotic matrix, which pro-
vides opportunities for the creation of specific verbal behavior of subculture cells and 
their unique sociocode. The study singles out factors of transformation of modern 
communication space in the plane of subcultural social groups, including: specificity 
of communication needs and motivation of socio–cultural activities, the intensity of 
the information exchange process, the rate of the linguocultural changes, including 
mixing of different communication styles. The study reveals the tendency to offset 
communicative interest towards contemporary computer communication, to “erase” 
the clear distinction between subcultural language and normalized speech. 

Keywords: information era, communication, social groups, subculture, language 
and speech. 
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Communicative culture in fashion XX–XXI century 

In the article are consider phenomenon of fashion in space communications. De-
termine its role and influence in several dimensions: sociological, anthropological, 
cultural, historical and communicative. The main objective of this study is a struc-
tured way of communication in the context of the physical implications of communica-
tive space fashion XX–XXI century. 

During the writing of research were used as research methods: a comparative 
analysis, the method of formalization, dialectical and phenomenological methods. 
Important niche in the study took comparative and systemic approaches. 

The article raises the question of how representation occurs in fashion physical-
ity, information exchange, values, how the general community of bodily compounds, 
existing in a cultural context. 

We investigate the modeling body biomechanics of human movement in the con-
text of socio–cultural communication. The article presents the main issues raised and 
relatively modern design, where clothing is understood as the image of the world or 
of the communication space. 

Considered a fashion that transforms feminine and masculine physicality in an-
drogynous, transformative features. The emergence of polyvalent existence communi-
cative culture in fashion. Concept of androgyny as part of industry art, fashion. 

Keywords: design, phenomenon, fashion, communication, culture, 
manufacturing clothing, androgynous culture, bodily practices, biomechanics, 
disciplinary practices, self identity. 
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