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Prima V. V. Lexical pointing of newwords.  
The article is about newforming analysis in the sphere of tourism. Different ways of studying the 

structure of borrowings are shown. New lexical units are characterized. 
Keywords: lingvostylistic ways, art-tourism, mountain tourism, green tourism, ecotourism, intensive 

tourism, country tourism, space tourism, shop-tourism, vine-tourism, rafting, agrotourism. 
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