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ZZaabbrrooddsskkaa  LL..  MM..  IInnnnoovvaattiivvee  tteecchhnnoollooggiieess  ccrreeaattee  tthhee  iimmaaggee  ooff  hhiigghheerr  eedduuccaattiioonn  iinnssttiittuuttiioonnss::  tthhee  
EEuurrooppeeaann  ddiimmeennssiioonn..  

Reveals some aspects of image formation universities, based on the implementation of 
communication and marketing approaches using scientific methods, both traditional and modern 
principles of developing educational systems; reasonably relevance solve this problem in terms of 
democratization of universities and technology development and system support positive image of these 
schools and others. 

Keywords: higher education, education, fashion technology, information technology, professional 
development, facilities imageology, market educational products and services. 

 371.384:5 

 . .  
     

              
            

    –      . 
 : - .  :      ’  

     ,      
     . 

 :  ,  ,  , 
 . 

  ,     “  
”,     24.04.2000 .   612/2000 “   

     ”,     
   ,     13  

       
           

 .          
           

.  ,      ,       
    ,    ,  



    . .  

 

 82 

    .        
    . 

          , 
.  ’         

  [2; 4]. 
       . : “  

    ,    ,  
 ,    ,      ,    

 ” [3]. 
           

 ’       ,    
          
   [5; 7].  ,     

      .  ,   – 
 ,  ,         

. 
 '         
  ,       ’  

 :  ,  ,  , 
    [5; 7] 
  –       

             
 .        

. 
       1999-2000  

     “   -  
”    . 

  : 
1.      '      

 ; 
2.          
 ; 

3.        ; 
         

. 
      ( - )   7-10  

 .      “  ”,   
   . '       

 .       
 .        

  ,      .    
       ,   

        . 
    7-10     : 

  ,    . 
  . 
  . 
    . 
  . 



 42’2013   5.  :    
 

 83

    . 
 ,  . 
  . 
 . 
 . 
 . 
   . 
 ,   . 

      (   7-10    
)           
  .  

      ( )     
  ’    ,        
  ,         . 

           
. 

        ( ).   
 , ,      (   80%  
),      ,       

. 
    –   ,     

  –          
.           

  “ ’   ”.  ,   – 
      -    

. 
,      –   –   ,  
 –    “     ”,    ,    

 ,   . 
   '     ,     

   ,     '     . 
        8-11 . 

 

   

128

90
79

67

0

20

40

60

80

100

120

140

7 8 9 10

 

 

 
 



    . .  

 

 84 

     ,  13    
   3000 .      . 

   ,      364 .  
  ,   ,      

: 
 7-8        .    

    . 
 
 

 ,   7-  

 10-14 ; 
20; 16%

 10 
; 16; 13%

 27-28 ; 3; 
2%

24-26 ; 
11; 9%

20-23 ; 
56; 43%

 15-19 ; 
22; 17%

 27-28 
 24-26 
 20-23 
 15-19 
 10-14 

 10 

 
 

 ,   8-  

 10-14 ; 
20; 22%

 10 
; 17; 19% 27-28 ; 5; 

6%
24-26 ; 3; 

3%

20-23 ; 
20; 22%

15-19 ; 
25; 28%

 27-28 
 24-26 
 20-23 
 15-19 
 10-14 

 10 

 
 



 42’2013   5.  :    
 

 85

 ,   9-  

 10-14 ; 5; 
6%

 10 
; 12; 15%

27-28 ; 
13; 16%

24-26 ; 
17; 22% 20-23 ; 

19; 25%

 15-19 ; 
13; 16%

 27-28 
 24-26 
 20-23 
 15-19 
 10-14 

 10 

 
 

 ,   10-  

 10-14 ; 
13; 20%

 10 
; 21; 32% 27-28 ; 5; 

7%

24-26 ; 
10; 15%

20-23 ; 9; 
13%

15-19 ; 9; 
13%

 27-28 
 24-26 
 20-23 
 15-19 
 10-14 

 10 

 
 

   2013  – 372   26  .   
 2013         .  

 
 

 

 

 

 

 

 

 
 

    2013    

    ,      
7  8 .    ,    7-8     

  
 

: 
372 

 

7 : 
 

140 
8 : 

 
108 

9 : 
 

74 
10 : 

 
50 



    . .  

 

 86 

'  ,  ,     
[3, . 18].        , , 

  ,     ,     
  3-7%  . 

         
,  ( )      . 

 , ,   “     
    ”,        

      (  )   . ,   
2012     9-     -   -

   ,         
 . 

         
      . ,  
  ,         7-11 , 

     (   170 )     
,     ’   .     ,  

,      ,  . 
 ,         

  ,       ,  
            

   . 
         

’ ,           
  .    2013    

     “ ’   ”.  
          

 (    ’      
      ;    

     ). 

 :  

1.  . .        2012/2013   
/ . . , . . , . .  //  . – 2013. –  4. 

2.  . .    / . .  //   . – 2005. –  2. 
3.  . .  -    / . .  //  

   . – 2006. –  6. – . 59-65. 
4.  . .    / . . , . . . – .  1991. 
5.        .   

/ . . . – ., 2001. – 68 . 
6.   :   //   . – 2009. –  11. – . 40-45. 
7.  . .  :     :  . –  , 

 / . . . –  :   – , 2011. 
8.  . .      / . . . – . : , 1995. 

  ..  ..              
            ..  

    –     
 .  :  – .  :   
         , 

         
 . 



 42’2013   5.  :    
 

 87

 :  ,  ,  
,  . 

ZZaaddoorriinnaa  OO..  MM..  hhee  IInntteelllleeccttuuaall  ccoommppeettiittiioonnss  ffrroomm  mmaatthheemmaattiiccss  aass  aa  ccoonnddiittiioonn  ooff  ffoorrmmiinngg  ooff  
rreesseeaarrcchh  ccoommppeetteennccee  ooff  ssttuuddeennttss  ooff  rruurraall  sscchhoooollss  ooff  aarreeaa..  

Intelligent competitions in mathematics is a massive form of extra-curricular activities of students. 
Character of competition is extramural and intramural. The purpose of the competition is to involve 
students in rural schools solving more complex and original math problems. Second is a preparatory step 
to the next successful performances in nationwide competitions of different levels. 

Keywords: mathematical competitions, custom tasks, mathematical giftedness, mathematical 
competence. 
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