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RECREATIONAL TOURISM AS AN OBJECT OF SCIENTIFIC RESEARCH IN THE FRAMES OF MOVEMENT EDUCATION
AND SPORT DEVELOPMENT

This paper deals with investigations of recreational tourism theoretical fundamentals in the frames of movement
education and sport development. The essence of recreational tourism as an object of scientific research is explored. The
different definitions of recreation, leisure, sport movement and tourism are given. The main division of recreational-tourism
resources by their origin and genesis is proposed. The main aims of recreational tourism that include active participation in some
kind of recreational activity or participating in a sport or cultural event is substantiated. The complex recreational and tourist
resources offer the most opportunities for different types of sport and movement education (ex: mountains a such resource,
offering the opportunity for a number of recreations: hiking, walking, mountain biking, rock climbing, paragliding, winter sports,
etc.). Complementary recreational-tourism resources are with the more attractive properties, and they are such that they have
addition power to attract tourists, but their evaluation is they complement and unite tourists in a tourist area (ex: sports and
recreational facilities in a tourist resorts are not the underlying motive for the arrival, but they complement the tourist offer and
tourists can use these facilities for recreation). Recreational-tourism resources as an inseparable part or an integral element of
the tourist destination have a role when choosing any kind of sport activities by the tourists. Therefore, the investigation of
recreation tourism product portfolio development is very important. In this paper, potential advantages and disadvantages of
recreation product diversification in the frames of movement education and sport in proposed.

Key words: recreational tourism, resort, movement education, sport, rehabilitation, health treatment.

Mnadkuli A. B. PekpeayuoHHbIli mypusM Kak 00bekm HayyHbiX ucciedosaHuli e pamkax paseumus
¢husuyeckozo obpasosaHusi u cnopma. Cmambs nocesiieHa uccredogaHurw Meopemuyeckux OCHO8 PEKPeauLiOHHO20
mypusma 8 paMkax pasgumusi (hU3LYECK020 06pasogaHus U cnopma. Packpbima CylyHOCMb PeKpeayUoHHo20 mypu3sma Kak
obvekma HayyHo20 uccriedogaHusi. [1odaHb! pa3nudHble onpedeneHusi pekpeayuu, 00cyea, cnopmugHo20 obpasosaHusi u
mypusma. [lpednoxeHa Knaccughukayusi pekpeayuoHHO-MYpPUCMUYECKUX PECYPCO8 NO UX (hOPMUPOBAHUK U 2eHe3ucy.
060cHoBaHbI OCHOSHbIE LEU PEeKpeayuoHH020 Mypu3sMma, KOmOpbIe BKMYam akmueHoe ydacmue 6 KakoM-iubo eude
peKpeayuoHHOU OesmenibHOCMU, 8 CNOPMUBHBIX UMU KyfbmypHbIX MEPONPUSIMUSIX. Packpbim KOMNIIEKC PeKpeayuUOHHbIX U
MypUCMUYECKUX PECYPCO8, KOMOpble 0becneyusam WUpPOKUe 803MOXHOCMU O7si pa3sumusi pasfiuyHbIX 8udos cnopma u
¢husuyeckozo obpasosaHus (Hanpumep, eopbl - makol pecypc, darwull 803MoxHOCMb Onis psida pasesneyeHuli: noxodsbl,
Npo2ysKu, KamaHue Ha 20PHbIX geflocunedax, ckanonasaHue, napaniaHepusM, 3umHue eudbi cnopma U mak Oanee). Takxke
PEKpeayLOHHO-MypUCMUYeCKUe  pecypckbl  cnocobemeyiom  akmueusayuu  3aHSmull  epynnogbiMu  gudamu cnopma 8
MYypUCMUYECKUX 30HaX (BK/IOYaIOWUX ChOPMUBHBIE U paseriekameribHble 06bekmbl). Typucmudeckue Kypopme! He Sensomes
OCHOBHbIM MOMUBOM 71 NpebbigaHUst Ha HUX CNOPMCMEHO8, HO OHU AONOMTHSIIOM MypPUCMUYECcKoe NPEANOXEHUE, U MypuCMbI
mMo2ym ucnosb3osamb 3mu 0bbekmbi 0719 omObixa, 3aHamul cbusudeckol Kymbmypol u pekpeayuel). PexpeayuoHHO-
mypucmu4ecKue Pecypcbi kak Heombememas yacmb mypucmudeckoll OecmuHayuu umeiom 60onblue 3Ha4eHue npu 8bibope
mypucmamu 8udog cnopmugHol akmugHocmu. [losmomy uccredosaHusi hopmupogaHusi nopmepens mypnpodykma
PEKPEauUOHH020 mypusMa O4YeHb BaXHO. B cmambe npednoxeHbl NOmMeHYuanbHble npeumyuiecmea U Hedocmamku
Ousepcugbukayuu npodykmos pexkpeayLoHHo20 mypuama 8 pamkax (husuyeckoeo obpasogaHus U cnopma.

Knioyesbie cnoea: pexpeayuoHHbIli mypusm, Kypopm, busudeckoe obpa3osaHue, cnopm, peabunumayus,
03doposreHue.
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nadkuti O. B. PekpeayiliHuli mypu3sm sik 06'ekm Haykosux doc/niOxeHb 8 pamkax po3eumky ghizuyHoi oceimu
i cnopmy. Cmamms npucesiyeHa A0CTIOKEHHIO MEOPEMUYHUX OCHO8 pekpeayitiHo20 mypuaMy 8 pamkax po3gumky hizudHol
ocgimu i cnopmy. Poskpumo cymHicmb pekpeauitiHoao mypusmy sk 06'ekmy Haykogoeo 0ocnioxeHHs. [TodaHi pisHi 8U3HaYEHHS
pexpeauii, 0038insns, cnopmusHoOi ocgimu i mypuamy. 3anponoHo8aHo Knacugbikauiro pekpeauitiHo-mypucmuyHUX pecypcie no ix
¢hopmysaHHio | eeHesucy. ObrpyHmMosaHo OCHOBHI Uinli pekpeauiliHoeo mypusmy, AKi Kmo4aoms akmueHy ydacmb 8 6yOb-
Akomy euensidi pekpeauiliHoi OisabHOCMI, 8 cnopmMuUBHUX abo KynbmypHUX 3axo0ax. Poskpumo Komnriexkc pexkpeauyiliHux i
MypUCMUYHUX pecypcis, Ak 3abeanedyroms WUPOKI MOXIusocmi Onsi po38UMKY pisHUX 8udig cnopmy ma ¢hi3udHoi ocgimu
(Hanpuknad, eopu - makul pecypc, skul dae moxnugicmb Onsi psAdy po3gaz: hoxodu, NPO2YMsHKU, KamaHHA Ha 2ipCbKuX
gesnocunedax, ckenenasiHHg, napannaHepusM, 3umosi eudu cnopmy i mak dani). TakoxX pekpeauiliHo-mypucmudHi pecypcu
cnpusitomb akmueisayii 3aHsimb 2pynosuUMU 8udamu chopmy 8 mypucmu4HUX 30HaxX (L0 8KTYaMb CNOPMUEHI | po3gaxarbHi
ob'ekmu). TypucmuyHi Kypopmu He € OCHOBHUM MomueoM Onis nepebysaHHs Ha HUX ChOPMCMEHI8, ane 80HU OONOBHIOKMb
mypucmuyHy nponosuyiko, i mypucmu MoXyms gukopucmogysamu i 06'ekmu 051 8iONOYUHKY, 3aHAMb (DI3UYHOK KynbMYpPOKo |
pekpeauieto). PexkpeauitiHo-mypucmudHi pecypcu sK Heeid'eMHa YacmuHa mypucmu4yHoi 0ecmuHauii Malomb 8€UKe 3HaYEeHHS
npu 8ubopi mypucmamu eudie cnopmusHoi akmugHocmi. Tomy OOCTIOKeHHs] hopMysaHHS nopmebens mypnpodykmy
pekpeauiliHoeo mypuamy Oyxe eaxnugo. Y cmammi 3anponoHo8aHi nomeHyiliHi nepesazu i Hedoniku Ousepcudikauii
npodykmie pekpeauiliHo20 mypuamy 8 pamkax gisudHoi oceimu i cnopmy.

Knroyoei cnoea: pekpeauiliHuti mypusm, Kypopm, gizudHa oceima, cnopm, peabinimayis, 0300p08IeHHS.

Tourism or the hospitality industry is among those economic activities that apart from realizing direct economic profits,
it directly or indirectly impacts on the development of many other industries. Tourism through the tourist movements has a major
impact on the geographical space, this effect is manifested on all the elements that make up the space, and these effects can be
economic, social, public and environmental. Tourism consists of two basic components: Tourist movement and consumption,
tourist movement is a basic spatial element while tourism consumption is the basic element of the tourism industry expressing
the economic impact of tourism. Tourist movement necessarily initiate tourism consumption. In this context the question arises:
what initiates tourist movement? The answer is: recreational-tourism resources are the main initiators for tourist travel and a very
important tourist motive which animates the tourist movement. If the recreational-tourist resources are characterized by greater
attractiveness better ambient and greater curiosity value, etc. This will initiate more massive tourist movement and greater tourist
consumption. Therefore, the necessity of defining, explaining, analyzing, and sharing recreational - tourism resources will be the
key factors and subjects of analysis [1;3;4].

In the modern world recreational tourism become a mass phenomenon. Its driving force — to relieve civilizational stress
— is active recreation, the creation of well-being, the restoration of one’s working capacity, the preservation and improvement of
one’s health. It included a variety of tourism activities from getting acquainted with faraway and exotic places or enjoying seaside
holidays and participating in cultural programs and different forms of entertainment. Recreational tourism shares many
characteristics with wellness and medical tourism as well as with health tourism. Spending quality time during travel is important
for sport tourists today. The main aims of recreational tourism include active participation in some kind of recreational activity or
participating in a sport or cultural event [1;3].

To be able to make systematization, division, analysis and determination of tourism concepts, including recreational
and tourist resources, | think that it is necessary at the beginning to define and determine the term tourism and define tourism as
a phenomenon, as it is a basic starting axiom which imposes other terms related to tourism, as is the case with the term
recreational-tourism resources.

Early as in the 1942, K. Krapf and V. Hunziker, in Zurich gave one of the first definitions for tourism, which is universal
and it is as follows: "the sum of the phenomena and relationships arising from the travel and stay of non-residents, insofar as
they do not lead to permanent residence and are not connected with any earning activity” (Hrabovski-Tomic 2008). The objective
of this definition is to be allowed and be adopted by the International Association of Travel Experts (AIEST).

This definition is too general, so it cannot get to the notion of the recreational and the tourist resources by defining
tourism, so | think that a much more acceptable definition comes from professor Panov N. and is as follows "tourism is a set of
relations and phenomena related to movement and consumption outside the place of residence, in order to meet the recreational
and cultural needs" (Panov 2006). In this definition, according to the understanding of tourism professor Panov defines the
recreational needs of tourists as one of the main motivations for travel. This is confirmed with the official definition of tourism by
the World Tourism Organization published in 1994, which states: “Tourism comprises the activities of persons traveling to and
staying in places outside their usual environment for not more than one consecutive year for leisure, recreation, business, and
other purposes” WTO.

The importance and the role of recreation as an integral part of tourism are especially emphasized by S. Williams, who
says: "in the approach of studying tourism, we must realize that the relation or connection between rest or leisure, recreation and
tourism is much closer and more intimate ... " (Williams 2009).

The same author considers recreation as a very important part in defining the different types of tourism, so in his
typology of tourism, among other types of tourism, he separates recreational tourism as a special form of tourism.

Recreation as a term appears in the definition in the backpacker tourism which is a major participant in the tourist
movement. Definition of the term tourist in sense can be wider and narrower depending on the context in which it is used.
Therefore, in the broadest sense of the term "a tourist is any person who visits places and spends a certain amount of money,
regardless of the purpose of his visit" while the opposite definition of a tourist in the narrow sense of the term is as follows: "a
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tourist in the true sense of the word is considered a person who visits a place and spends a certain amount of money, but it is
closely related with satisfying the recreational and cultural needs".

From this definition and understanding of the concept of tourism and tourist it is more than clear that recreation is a
very important component of some forms of tourism, and the basic component of the tourist movement and tourism as an
economic and social activity. If this is so, then it can be concluded that the recreation has the role of motivating travel and that is
a very important tourist resource [4].

According to Lazik (2007) "Tourism resources are called tourist attractive phenomena and objects in nature and society
which are essential for inducing tourists" Prof. M. Maksin-Michik gives a similar definition, according to which "The term tourism
resources include attractive and cultural resources and goods, that is, elements in the spatial system that have a stimulating
effect on the tourism movement by satisfying a wide range of tourist needs and creating a tourism product". In order for the
phenomena, the objects and elements to be travel resource, they must contain at least one attractive attribute, i.e. to have an
attractive property that allows satisfying any travel need. Aftractive properties or attributes of tourism resources can be:
recreational, tempting the curiosity, prominent and esthetic. Recreational tourism resource attribute is an attribute of the
resource, through certain properties affect the physiological function of the tourists. According to the effect of attractiveness
tourism resources are divided as recreational and cultural, while according to the genesis they are natural and anthropogenic.
Tourist resources depending on the attractive properties can be divided into: complex, independent and complementary. The
tourism resources that have or contain recreational attributes are called recreational and tourist resources. The basic and
general division of tourism resources is applicable both for recreational and touristic resources and according to it; they may be
divided according to genesis, attractiveness, and the attractive properties as well as according to the geographical area in which
they are located.

According to the genesis recreational-tourism resources are divided into; 1) natural recreational-tourism resources; 2)
anthropogenic recreational and tourist resources. Natural recreational and tourist resources are created by nature and they as
such exist in geographical spaces independent of tourist demand and need. They are confirmed as recreational and tourist
resources by the use of the tourists to satisfy their recreational needs. Anthropogenic recreational and tourist resources are
created by man. The main objective for their use is tourist recreation and they are usually specially created for recreation. These
resources can be built strictly for leisure tourists (example: within a hotel complex, resorts, nearby resorts, etc..), but they also
can be built as recreational facilities or areas in a populated area and they can be used by the tourists which are there and they
can be used by the tourism industry (example: sports fields which can be used by the locals and tourists during their stay) [1].

According to the attractive feature recreational and tourist resources can be: 1) recreational and tourist resources
solely for recreation; 2) recreational and tourist resources with cultural affiliations. The first such tourism resources are the ones
that meet only recreational component, i.e. they satisfy exclusively the needs of the tourists (example: breathing, stimulating
blood circulation, metabolism, etc.). The latter except for the recreational purpose have a cultural component, i.e. despite the
physiological need they satisfy some psychological needs of the tourists (example: emotions, aesthetics, association,
imagination, etc.) [3].

According to the attractive properties recreational-tourism resources can be divided into: 1) complex recreational and
tourist resource; 2) individual recreational-tourism resource; 3) complementary recreational and tourist resource.

The complex recreational and tourist resource has the greatest impact and offers the most opportunities for different
types of recreations, a different structure of tourists throughout the year (ex: mountains a such resource, offering the opportunity
for a number of recreations: hiking, walking, mountain biking, rock climbing, paragliding, winter sports, etc.). Second,
independent recreational and tourist resource is such that they have the ability to independently attract leisure tourists who
especially come for that kind of recreation and those resources are golf courses, aqua-parks, recreational facilities, etc.
Complementary recreational-tourism resources are with the more attractive properties, and they are such that they have addition
power to attract tourists, but their evaluation is they complement and unite tourists in a tourist area (ex: sports and recreational
facilities in a tourist resorts are not the underlying motive for the arrival, but they complement the tourist offer and tourists can
use these facilities for recreation) [3;4].

According to the geographical space the tourist resources can be divided into two basic groups: 1) urban recreation-
tourism resources; 2) rural recreational and tourist resources. This division of recreational-tourism resources is the simplest and
it is made according to the place where they are, therefore urban recreational and tourist resources are those that are located in
an urban or urban areas, while the latter are recreational and tourist resources which are located in rural areas, i.e. outside the
cities. Tabular summary of the typology of recreational-tourism resources are shown in fig. 1.

Recreational-tourism resources as an inseparable part or an integral element of the tourist destination have a role
when choosing a destination by the tourists. Normally all recreational and tourist resources do not have the same impact, so
some recreational and tourist resources are crucial when choosing a destination, while others have less impact, and are not
crucial, but enrich the supply of the tourist destination. For example, when it comes to recreational tourism the recreational-tourist
resources are crucial for the selection of the desired destination, and if it comes to business tourism it is not crucial but it can
affect the choice of the destination [1].

Due to the importance of the recreational-tourism resources on: tourists, tourist movements, tourist destinations, tourist
spending and especially on the tourist offer, and thus the development of tourism, it is extremely important to pay attention to
them, in analyzing and assessing the resource potential for development of tourism.
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Fig. 1. Recreation tourism resources

Depending on whatever form of tourism there should be a certain recreational and tourist resources, which will be a
basis or additional incentive for tourist movement. By definition the division and typology of the recreational-tourism resources, is
more than clear that all recreational and tourist resources do not have the same meaning to enrich and complement the tourist
offer. In the context of this understanding, it can be concluded that the analysis of recreational and touristic resources deserves
special attention anthropogenic resources, because they are mostly created for leisure tourists and those who are not specially
created for leisure tourists can be made for the purpose of meeting the recreational needs of the tourists. In any case, tourist and
recreational resources have great importance and are a major role in increasing tourism spending and the choice of destination,
the pleasure of tourists and therefore the greatest impact to complete the tourist offer, and because they also represent one of
the most important elements of the tourist offer. Knowing the importance of recreational-tourism resources and the impact they
have on the tourist destination and tourists on the one hand, and the state and the number of them in the space on the other
hand, we can say it is particularly important on their typology and they can function better, faster and sustainable development of
tourism in each tourist destination, which will be manifested by itself by satisfying tourist demand, increasing tourist movement
and enriching the tourist offer. [1]

Tourism product diversification has the potential to embed the notion of market diversification [2]. But it can be a risky
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strategy as developing new tourism products requires expanding a destination’s infrastructural (physical, human and
informational) capacity in order to satisfy the wider range of tourists and stakeholders. That is not easy to achieve, and also there
are dangers in moving into markets in which there is little or no previous experience. Thus, there is a need for product research
and development, and also for innovation, as well as detailed insights into customer and host community needs. This implies
there is a need to understand complex processes in order to achieve successful diversification. Therefore, it is useful to critically
discuss some of the potential advantageous and disadvantageous of product diversification in tourism, with the discussion
drawing on relevant academic literature [2; 3].

Potential advantages: 1- Diversification into new tourism products, such as business tourism, ecotourism, sport tourism
etc., can provide the sector with a wider platform that can consolidate other tourism or hospitality activities, thereby resulting in
mutual interdependency (Kontogeorgopoulos, 2009; Rotich, 2012; Weaver, 2001). 2- Diversification can allow for the use of
existing expertise, knowledge and resources that are in place when expanding into new activities. This may result not only in the
transferal of skills and the sharing of costs, but also in knowledge development through learning from new experiences (Holland,
2003, Nordin, 2003). 3- Diversification can allow managers to identify declining supply chain activities, which in tumn can be
eliminated, consolidated or even transformed to more productive ones (Weaver and Lawton, 2006). 4- Diversification potentially
could encourage internal competition between various tourism suppliers, and that competition might improve quality and
performance (Ashworth, 2004; Moraru, 2011) [5].

Potential disadvantages: 1- Diversification can often increase the management complexity required to coordinate and
control the various activities, resulting in additional costs and inflexibilities (Ansoff, 1957). 2- Diversification can intensify internal
conflicts about resources between various tourism actors and that can hinder the collaboration required to compete globally
(Nelson, 2003). 3- Diversification can fail if there is a mismatch between the supply capacity and the needs of the market. Thus,
diversification should be guided by both market needs and supply side competencies (Weaver and Lawton, 2006). 4 - Research
on, and planning for, diversification is a complex process and it requires multi- and interdisciplinary knowledge and information
[2]. Despite that, it is quite difficult to eliminate its uncertainty.
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kaHAudam MeduYHUX HayK, Qo eHm

TepHoninbcbKull HayioHanbHUl MeduyHull yHieepcumem imeHi I. 1. Fop6ayescbKko20
lpy6ap IpuHa

KaHOudam HayK 3 (hi3u4HO20 UX08aHHS i cnopmy, doueHm

TepHoninbcbKull HayioHanbHuUll nedazoeiyHull yHieepcumem imeHi B. FTHamioka
Ipabuk Hadis

KaHOudam HayK 3 (hi3u4HO20 8UX08aHHS i cnopmy, doyeHm

TepHoninbcbKull HayioHanbHUl nedazoziyHull yHisepcumem imeHi B. FTHamioka

PEABINITALISA NALIEHTIB NICNA NNACTUKW NEPEAHBOI CXPELUEHOI 3B’A3KW KONIHHOMO CYINOBA

Y cmammi npedcmasneri pesynbmamu peabinimauii nauieHmig nicis nnacmuku nepedHbOi CXPeuweHoi 38°a3ku nid
apmpockKoniyHUM KoHmponemM, fika basysanacs Ha ha3oeicmb KiiHiYHO20 nepebiey nicnsionepayitiHo2o nepiody. Ceped
mpagmMamuyHUX yuwKoOXeHb 38’A3K08020 anapama KOmiHHO20 cyerioba nepesaxatomb NOWKOOKEHHSI NEPedHbOi CXPeLeHol
38’a3Ku. [losHOUiHHe 6iOHOBMEHHS npaue30amHocmi npu po3pusi NEPedHbOI CXPEWEeHOI 38’A3KU MOXIUGe uWwe Nicrs
onepamusHO20 8MpPy4aHHSI.

Mema - nokpawumu pesynbmamu Jliky8aHHs nayjieHmie SKUM 8UKOHaHa niacmuka nepedHboi CXpeweHoi 38’a3Ku
KOMiHHO20 Ccyaroba ni0 apmpoCKONiYHUM KOHMPOEM LWMISIXOM KOMNIIEKCHO20 nidxody 8 npoepami ix peabinimauii. BucHosku.
PospobneHa ma 3anponoHogaHa npozpama ¢hisudHoi peabinimauii nauieHmig nicnsi nnacmuku nepedHbOI CXPELEHOI 38°3KU
KOMiHHO20 Cyenioba ni0 apmpocKonidHUM KOHmposeM, wo nobydosaHa 3 ypaxysaHHsIM (ba3osocmi KiiHi4HO20 nepebicy
nicnsionepayitiHo2o nepiody, Oarma no3umugHi pe3yrbmamu 8 KiiHiYHil npakmuyi. EgpekmusHicmb npozpamu nposgunacs
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