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SOME GEOGRAPHICAL ASPECTS OF WORLD'S PERFUME
AND COSMETICS INDUSTRY

Abstract. The perfume and cosmetics industry occupies a leading position in the world market, as
it does not lose its position even in times of crisis. This work considers the location of the perfume
and cosmetics industry in the world and substantiates the problems and prospects for the
development of this industry in Ukraine. In historical terms, the world perfume and cosmetics
industry has completely changed its territorial organization. Ukraine has great potential for the
development of this industry, but a number of issues need to be addressed, such as: underfunding,
outdated equipment, lack of highly qualified personnel.

Keywords: perfume and cosmetics industry, chemical production, territorial organization of the
perfume and cosmetics industry, highly developed countries, developing countries, location

factors of the perfume and cosmetics industry, parfum and cosmetic market.

In today's world, the perfume and cosmetics industry plays an important role
in people's lives. We use detergents every day to keep the house clean, use cosmetics
and perfumes to feel more well-kept. The rapid development of a market economy
has affected the expansion of the perfume and cosmetics industry, despite the current
financial crisis, demand for perfumes and cosmetics is very high, and production
remain almost stable, because people need to use this type of goods regardless of
economic situation in the world.

According to its intended purpose, the perfume and cosmetics industry can be

divided into a number of segments (see the diagram) [2]. It is difficult to structure
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finished products, as each country has its own list of perfumes and cosmetics, which

are enshrined in law.

m Skin care products u Hair care products = Oral care products
Decorative cosmetics m Perfumery m Personal hygiene products

Perfumery and cosmetics for their intended purpose

According to data of 2020, the volume of perfume and cosmetics production is
second only to pharmaceuticals. And we know that pharmaceutical production has
increased further due to the spread of Covid-19 virus. In 2017, the share of
pharmaceutical production in total chemical production was 27%, and now it is 33%.
In 2017, the production of perfumes and cosmetics is 10%, but in 2020 the share
decreased to 9% [1].

Thus, we see that, despite the unstable economic situation in the world, the
perfume and cosmetics market continues to grow in volume. The social orientation
and everyday significance of this product is focused on meeting the needs of the
population, and therefore the perfume and cosmetics industry occupies a special
position among the world industry.

The perfume and cosmetics market is developing rapidly, and high competitive
rate among manufacturers of these products encourages them to change the range,
or even a complete reorientation to the production of other products that are in
demand among the population, because although perfumes and cosmetics are not
goods essential, they are considered one of the most profitable commaodities in the

world.
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The size of the cosmetics and perfume market worldwide from 2018
to 2024 (forecast) [4,5]

So, we can see the gradual increase in living standards and population growth
form a stable demand for perfumes and cosmetics (women's total expenditure on
cosmetics exceeds military spending in some countries). That’s why it would be
interesting to study some characteristics of cosmetics market distribution and to
provide recommendations for the Ukraine cosmetics market development.

The aim of this work is:

—to identify the features of the territorial organization of the perfume and
cosmetics industry in the world;

— to substantiate the problems and prospects for their development in Ukraine.

Achieving this goal involves solving the following tasks:

— considering the perfume and cosmetics industry in developed countries and
in developing countries;

—analyzing the factors that affect the location of the perfume and cosmetics
industry;

— identifying problems and prospects for the development of the perfume and

cosmetics industry in Ukraine.
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Of course, the leaders in this area are the developed countries of the world - the
United States, Japan, Germany, France, Canada, Italy, Japan. They produce more
than 75% of the world's chemical industry.

Among these countries the United States takes a leading position; it produces
the most science-intensive products. California has the highest concentration of
cosmetics in America - about 25% [3]. It was in the United States that “star"
fragrances were introduced into fashion. Most of these fragrances are produced here:
Jennifer Lopez, Beyonce, Britney Spears, Celine Dion and many others. The greatest
concentration of marketing is in the state of California due to social networks of
celebrities. For example, Kylie Jenner's Kylie Cosmetics is valued at $ 800 million
as of 2019.

Canada holds a high position in the American beauty industry, due to its close
proximity to the United States and due to the fact that Canada falls under the North
American Free Trade Area (NAFTA) agreement. Under this agreement, tariffs are
cheaper for exports and imports between the participating countries (Canada, USA,
Mexico).

France has been a leader in the production of perfumes and cosmetics since
ancient times. In France, the perfume and cosmetics industry plays an important role
internationally and nationally. This country produces such well-known perfume
brands as Chanel, Yves Saint Laurent, Lancome, Christian Dior or Estee Lauder and
others. Well-known cosmetic brands made in France include Vichy, Yves Saint
Laurent, Yves Rocher, Bioderma and L'Oreal. For example, L'Oreal cosmetics is
one of the leading brands in the United States, in 2018 there were 13.8 global sales
of cosmetics.

Germany also holds a leading position in the world in the perfume and
cosmetics industry. The most popular German brands in Ukraine are Nivea,
Schwarzkopf and Essence, which have been in demand for decades.

Italy is also an important player in the cosmetics industry, although the volume
of manufactured products is not as large as in other European countries. A
characteristic feature of the Italian cosmetics industry is makeup cosmetics, and

body and hair products, which account for 30% of cosmetic products in Italy.
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A country like Belarus has a well-developed cosmetics industry that is used all
over the world. There are more than 20 cosmetic companies in Belarus - Belita,
Vitex, Lux Visage, Mastige, Modum, Rekish Cosmetics. The volume of the
cosmetic market is over 300 million euros per year.

The Asian region is also characterized by a large number of cosmetic brands
known around the world. The Asian market is dominated by regional cosmetic
brands. Despite the fact that Western cosmetics are almost non-existent in Asia, their
brands are used by people around the world. Today, Korean cosmetics such as
Holika Holika, Soda, Hell and others are very popular. In the Asian region, the trend
towards "fair skin" is growing, so lightening creams add chemicals harmful to the
skin.

Today, developing countries are beginning to make an increasing contribution
to the development of this industry. Because the developed countries of the world
move certain stages of production to developing countries. This is realized in
connection with the development of transport, and therefore the ability to deliver the
goods on time. Examples of such countries are Mexico, Argentina, Saudi Arabia,
Turkey, Nigeria, and so on. The perfume and cosmetics industry in such countries
Is developing twice as fast as in developed countries, which provides a significant
percentage of growth in the global market for this industry.

The partial relocation of productive forces to developing countries is due to a
change in the priority of factors that are important for the development of the
perfume and cosmetics industry. Historically, this industry originally developed in
places where there were raw materials, now this factor is not so important.

In this work we would like to mention some important factors that help develop
the industry under the analysis.

Researches defined some factors which were important for the development of
this industry and are important for the further expansion of the market of perfumes
and cosmetics. The location of the perfume and cosmetics industry is influenced by
the following factors [6]:

1. The factor influencing the scientific and technological revolution (STR).

This factor makes it possible to produce high-tech, constantly updated, diversified
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products. High-tech production provides a significant percentage of profits for
highly developed countries.

2. The factor of highly skilled labor is very important in the post-industrial
stage of society. At the initial stage of development of the perfume and cosmetics
industry, only labor resources and their cost were important. Today, with the
development of STC, there is a need for highly skilled workers, as production itself
has become more complicated.

3. Raw material factor. Initially, the production of the perfume and cosmetics
industry focused on raw materials, so the enterprises for the production of goods of
this industry were located where there are raw materials. However, with the
development of the logistics system or the change of raw materials (as a result of the
development of the chemical industry), industry moved to developing countries.

4. Transport factor. The role of transport is increasing, as there is a rapid
growth of trade between countries. In the perfume and cosmetics industry, together
with other branches of the manufacturing industry, long-distance transportation of
goods is carried out mainly by sea and air transport, and short-distance - by road.
Currently, the most popular type of long-distance transportation is sea transport,
because it is cheaper.

5. Market chink. Today, the raw material factor does not play an important role
in the placement of the perfume and cosmetics industry. Therefore, industry can be
located in places of consumption of products. This significantly saves time
transporting finished products to the consumer.

6. Fuel and energy factor. A large amount of energy is burned by laboratories,
test centers to maintain humidity and temperature. That is why every year newer
resource-saving technologies are mastered, old equipment is replaced with new
ones, automation and computerization are introduced.

7. Environmental factor. In the twentieth century, due to changes in the
environment and the declining role of the raw material factor, the importance of the
environmental factor has increased. For a long time, the use of nature by mankind
was not rational. Today, more and more companies are trying to reduce energy use

to increase the environmental friendliness of production. The most stringent
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requirements are typical of highly developed countries, although over the last decade
more and more stringent conditions have been imposed on developing countries.

All the above factors are important for the development of the perfume and
cosmetics industry in the world. Along with the development of science, the
production of goods of this product is improving, so there is a need for highly
qualified personnel. Due to the fact that the raw material factor has lost its
importance, the market of perfumes and cosmetics will grow every year.

What are the problems and prospects for the development of the perfume and
cosmetics industry in Ukraine?

Analyzing the above factors, we can say that Ukraine is at the stage of
development of the perfume and cosmetics industry, so it is too early to talk about
achieving a level of competitive production. One of the most important problems is
the lack of funds, so it is necessary to attract investors. Also, the problem of
development of this industry arises due to the lack of highly qualified personnel and
outdated equipment (ST).

Today, in the Ukrainian market, the ratio of imported and domestic products in
percentage is as follows: more than 90% is accounted for by imported products and
about 10%. This is due to the fact that Ukrainian producers do not produce products
that are in demand among the population. For example, the production of toilet water
in Ukraine has a low price and quality, so this type of product is not popular.

Despite the above factors, there are quality products of this industry at the
Ukrainian market. It is important to run advertising campaigns and sales
promotions to make brands more recognizable and popular. Improve the technical
equipment so that it met all the requirements and the production was
environmentally friendly.

The Ukrainian market supports, first of all, large branded manufacturers -
Procter & Gamble, Henkel, Amway and others. Procter & Gamble remains the
market leader in Ukraine. The company has large production facilities in
Ordzhonikidze and has invested more than $ 200 million in production.

Procter & Gamble, Henkel and Nevskaya Kosmetika, which owns

Vinnytsiapobutkhim, remain on the Ukrainian perfume and cosmetics market.
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Procter & Gamble Ukraine and Vinnytsia Pobutkhim produce a total of about 70%
of all household chemicals, and together with Henkel they account for more than
65% of all detergent sales. The companies supply products abroad and, at the same
time, are the main ones in the domestic market.

Conclusion:

After analyzing the abovementioned, we can conclude:

— The perfume and cosmetics industry brings in more and more revenue every
year. Despite the economic crisis, the products of this industry continue to be in
demand among the population.

— The most developed perfume and cosmetics industry in highly developed
countries. However, with the changing factors of the location of productive forces,
much of the production shifts to developing countries.

— Factors in the location of the perfume and cosmetics industry have changed
historically. Therefore, the raw material factor has lost its importance. Therefore,
the production of the perfume and cosmetics industry can be made near the
potential consumer. With the transition from industrial to post-industrial society,
the development of science is of paramount importance. Consequently, the factor
of the development of the scientific and technological revolution (STR) and the
factor of highly qualified personnel are the main factors for the placement of this
industry.

— The perfume and cosmetics industry is developing rapidly in the world, but
in Ukraine this industry is under development. The goods of this industry are in
demand in all countries of the world, so there is a need to create their own product
to meet the domestic market and increase the economy of their country. The perfume
and cosmetics industry is very dynamic, so it is necessary to follow trends and
produce exactly what the consumer lacks.

For the development of the perfume and cosmetics industry in Ukraine, it is
necessary to attract investors in the first place, because there is a problem of lack of
funds. It is necessary to update the technical equipment so that it meets all the
requirements and to attract highly qualified personnel for production. This can

increase the economic development of the country.
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