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[[M®POBI TEXHOJIOI'TT MAPKETUHI'OBUX KOMYHIKAII
Y CTPATEIISIX MAJIOT'O TIIIPUEMCTBA

30s Kaipa, Oaexcandp Bawenxo®3 Oavea Bawenro®*

Ilepenne cioBo Bin pemakiii. AHaJi3 Cy9acHOTO PHHKY BKA3Y€ HA €11~
HAY KOMIIJIEKC B3A€MOIOB’SI3HMAX ACHEKTIB, [0 BKJIOYAE B cebe MUTAHHS
ICUXOJIOTi], eKOHOMiKH, (iHAHCOBOI AHAJMITHUKU, CYYACHUX IUPPOBUX Te-
XHOJIOTi# TOI0. [TnTaHHs CcuxoJIorii Jie’kaTh B OCHOBI JOCJIIIKEHHST Map-
KEeTUHIY 1 peKJjlaMu, €eKOHOMi4Hi cTparerili y KOHKpDETHHX KpalHaxX 3aJie-
2KAaTh BiJi PIBHS PO3BUTKY PUHKY Ta CTAaHY HAIIOHAJIbHOI EKOHOMIKHU, CIiB-
Biﬂ;HOLHeHHH CBiTOBI/IX BaJIIOT Ta BUKOPUCTAHHSA HOBUX BaJIIOT, TAKUX, Ha-
MPUKIAT, 9K KpunroBaaioTa. Blockchain-trexuosorii npu3BoasaTs A0 3MiH
y mosituni mapkerunury. Crparerii po3suTky 6i3HeCy IMIHPOKO BHKOPHCTO-
BYIOTb MaTeMaTHYHI MOJei i po3paxyHKu. PO3BUTOK ITudPOBUX TEXHOIO-
riff 103BOJIsIE €KOHOMHUTH YaC HA KYMIiBJIIO TOBAPIiB Ta IOCJYyTr, 3HAHOMHUTH
3 HOBUMH MOXKJIUBOCTSIMH Ta JOIIOMAra€ y CTPaTerisax MaJIuX HiIIPUEMCTB
(MII). 3 immoro 6oy, nudposi TEXHOIOTrII MOXKYTb CHPHATH CTBOPEHHIO
«CYCIJIbCTBA CHOYKWBAHHS» Ta <MIOMHCOMAaHIT», MO BXKe € MUTAHHSIMHI
COIIOKYIBTYPH, (dimocodil pO3BUTKY CYCHITbCTBA i, 3HOBY K TaKH, IICH-
XOJI0T11.

Po3rnan y KoMmiekci HaBiTh YaCTHHU BHUIENIEPEPAXOBAHUX ACIEKTIB
Cy9aCHOTO PHHKY [JO3BOJIATH 3HAWTH HOBI rpani y po3ymimni Taxol mupo-
Kol Temu K «Iludposi TexHOIOrIT MAPKETHHIOBUX KOMYHIiKali#l y cTpare-
rissx MII».

AmnoTanisi. BcTaHOBIEHO, IO KOHKYPEHTOCIPOMOXKHICTh MAJIOTO HigIpH-
emcrBa (MII) 3amexxuTh Bijg BEKOpUCTAHHS €(DEKTHBHAX MAPKETHHTOBHX
KOMYHiKaniaux crpareriii. [Tokazano, 1mo ycmoiniauii po3BUTOK i aaMiHi-
CTpyBaHHS MAaPKETHHIOBHX KOMYHIKAIi#l BUMAraioTh CIYMIHAX I[U(PPOBUX
HABUYOK 1 3yCuib Ajis po3pooku crparerii MII. ABropu inTerpyors oco-
6uBOCTi CydacHEX TeHZEHNi# B crpareril udpoBHX MaPKETHHIOBHX KO-
MyHikamiit masgoro 6isuecy. Illomupeno anamni3 dinancoBoi 6€336UTKOBOCTI
JUIsL IPOLECY yLPABJIHHS BUTPATAMU HA MAPKETHHroBi Komynikawmii. Ta-
Ku# miaxig 103BOJIsi€ BIOCKOHAJHUTH CTpATeril nndpoBUX MapKETHHTOBUX
koMmyHikaniit MII ana ycnimao! po60TH HA KOHKYPEHTHOMY PHUHKY.

Ka104061 ca06a: nrudpoBi TEXHOJIOTIT, MAPKETHHT, CTPATEr s, MaJie i pu-
€MCTBO, BUTPATH, aHaJi3 6€330MTKOBOCTI, NpubyTOK

I Mowbachka gepsxasma marmmHOGYAiBHA akagemis, Kpamaropesk, Ykpaina.
zoya.kayira@gmail.com, https://orcid.org/0000-0002-9976- 7388

2 Ilepsxasuuii yuisepcuTer Terexomynikamiit, Kuis, Yxpaina.

3 o.vaschenko@dut.edu.ua, https://orcid.org/0000-0003-2830-0227

4 olgavash777@gmail.com, https://orcid.org/0000-0002-2130-261X

63



64 Z. Kaira, O. Vaschenko , O. Vaschenko

DIGITAL TECHNOLOGIES OF MARKETING
COMMUNICATIONSIN SMALL ENTERPRISE STRATEGIES

Zoia Kaira, Oleksandr Vaschenko, Olga Vaschenko

Abstract. It is established that SME’s competitiveness depends on using
effective marketing communication strategies. It is shown that successful
development and administration of marketing communications requires
appropriate digital skills and efforts to develop SME strategy. The authors
integrate the features of current trends into SME marketing communicati-
on strategies. The financial break-even analysis is extended for the process
of cost managing for marketing communications. This approach allows
improvement using digital marketing communications by small businesses
for successful operation in a competitive market.

Keywords: digital technology, marketing, strategy, small business, costs,
break-even point, profit

Beryn

IudpoBuit MapKeTHHT € Cy9aCHUM iHCTPYMEHTOM, IO 3a0€311e9y€ BazK/In-
Bi KOMyHiKaIlii Majgoro Gi3HeCy 3 MILOBUME pUHKaMHU. Beauki obcsru pobit,
HeoOXiTHI 1ist 3a0e3nedents nuPOBUX TEXHOIONH MapKETHHIOBUX KOMYHIKa~
TIi#f, TOPOTi Ta TPYIOMICTKI J/TsT BUKOPUCTAHHS ITiIIPHEMCTBAMA MAJIOro Oi3He-
cy. IIpore, komu MII mimecopsiMoBaHO JeeryioTh 3aBAaHHA ITH(GPOBOTO Map-
KEeTUHTY Ta HAfIMAIOTh MEPCOHAJ /I KOHKPETHUX MUQPOBHUX CIyKO0BHX 060-
B’SI3KiB, BOHU CTAlOTh CITPOMOYKHUMHU MAKCHMAJIHLHO BUKOPUCTOBYBATH HEBEJIW-
kuii OromKer i BjaacHy komanmy. [lonynsipauvu MeTomamMu I 3am09YaTKyBaH-
He Oi3HECY € BeO-caiiT KOMIAHii i TPUCYTHICTD y COMAJIbHUX MEPeXkKax, MpPOTe,
€JIEKTPOHHUI MapPKETHHT 1 KOHTEHT-MaPKETHHI TAKOXK HAJATh HEIOPOri MO-
2KJIMBOCTI JIJId CHIJIKYBAHHSA 31 CIIOXKMBAYaMHU.

IIudpposuit mapkerunr € 3acobom st MII crBopuTn Biacauit Open, npo-
Te, MafOyTHI TEHIEHIT 3MIHIOBATUMYTh CTpaTerii MApKETUHTOBUX KOMYHIKa-
il I110JJ0 JTOCATHEHHsI MaJIMM Oi3HecoM IiapoBuX cermentis [1]. ieBicTh riu-
GpoBOro MapKeTHHTY 30LIBIMYETHCS V¥ KOMYHIKAIAX 31 CIIOKUBAYAMHM, KOJIU
peaJibHi icTopil i TeXHOJIOril BUKOPUCTOBYIOTHCS MiIIPUEMCTBOM IO-Pi3HOMY,
y nopiBasiHHI 3 KOHKypeHTamu. OCHOBHUMHU 3aBIAHHSME, 0 Je€XKATh Y Iij-
I'PYHTI MAPKETHHTOBUX KOMYHIKAIIH, € pO3POOKa i MOMUPEHHS MAPKETHHTOBAX
MTOBiTOMJIEHB, 3B’3KH 3 TPOMAJICHKICTIO i peKjiamMa, MpH I[bOMY KiHIIEBOIO Me-
TOIO TPOTrPAMY MAPKETUHTOBUX KOMYHIKAIIi{l € CTBOPEHHS MMO3UTUBHOTO BiATYKY
CIOXKMBaYiB, (DOPMYBAHHA PUHKY i MPOJAXK MPOAYKTY B MEXKAX BU3HAYEHOI'O
[IHOBOI'O JIialla30HYy.

MapkeTHHTOBI KOMYHIKAIIl 3a7y9Iai0Th TTUPOKe KO0 (GaxiBIiB, MPH MIHO-
My 3aco0M KOMYHIKAIil MOXKYTh BKJIIOUATH TIJIaKATH, OaHepu Ta BeO-caiiTw,
PEKJIaMHI IMATH, TTPEC-PeTi3n, ra3eTHi, KYPHAJbHI 1 TeJIeBI3iifHI OroJIOMeHH ),
OpeHanHT 300paskKeHb i CIIOHCOPCTBO Mo/Ii#. MapKeTHHroBi cTpaTerii MaroTh Op-
ramizyBarn e(eKTHI BHUCTYIH, HPUBEPHYTH yBary IPOMaJChKOCTI Ta 3acobiB
MacoBoi irndopwmarii. Mapkernnrosi komyHikaril GaKTHIHO TOIMHAIOTHCS Ha,
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crpareriyaoMy pisui 3 dbopmysroBanns Micii (amri. mission) i 6adenus (aHru.
vision) nijupuemcrsa, ki BU3HAYAOTH Ui, crpareril komuasil ra 11 KoMiie-
KCy MapkeTuHry. Ak Big3uagasocs, mudposuii mapkerunr Hamae MIT moxu-
BicTh muepeHIiioBaTiCs B KOHKYPEHIIiT, TPX IbOMY BaXKJIMBO BIIPOBAIXKYBATH
KOHTPOJIb BUTPAT MAJOro Oi3HECY HA MAPKETWHIOBI KOMYHIKAIIil.

Meroro crarTi € aHAM3 CydacHHX TEHIEHINil 3aCTOCYBaHHSA IUQPPOBUX
TEXHOJIOTI#l MAPKETUHIOBUX KOMYHIKAIIi#l MAaJIOTO MiIPUEMCTBA i (popMyBaHHST
TIPOTO3UIIiil IO/I0 YIPABMIHHS MAaPKETUHTOBUMHI BUTPATAMHU MAJIOTO Oi3HECY.

Bukaan ocHoBHOTO Martepiaity

InHoBarmiiina MapKeTWHroBa KOMYHIKAIliiHA CTpaTeris MoOXKe JTOTOMOTTH
MajoMy 06i3HeCy BiApi3HHTH KOMIIAHIIO BiJ IHIINX yYaCHHKIB PUHKY 1 3abe3me-
9UTH YHIKAJbHY KOHKYpeHTHY mepeBary. Bucoka 3garuicts MII inenTudikysa-
THUCS, TATPAMYBATH i Oy yBaTH CTpaTeriuHi 3B I3KH 3 IiJILOBUMU CETMEHTAMU
PUHKY JIJIsT B3BAEMHO KOPUCHUX OOMiHIB € OCHOBOIO YCITiXy IMi/IITPUEMCTBA B yMO-
Bax ruobasisamnii ekoHoMiuHOI AisbHOCTI [2]. Y ZOBrocTpoKOBiil mepcmekTHsi
yemix MII 3aiexuTh Bif #1010 3maTHOCTI €EeKTHBHO CILJIKYBATHCS 31 CIIOKUBa~
YaMu OPOTrOM yChOro mnepiofy nepefysanns y 6i3ueci [3]. Baxksusicrs crBo-
peHHs 1 miATPUMYBAHHS CTAJIUX BITHOCHH Y KOHKYPEHTHHX yMOBAaX IOPOIHUIA
dbyHIaMeHTaIbHAN 3CYyB OpPraHi3amiifHOl cTpareril i mapaJurMu MapKeTHHTY,
IO JIaJIM HOBE BU3HAYEHHs Tporecy ooMiny [4].

BupoBamkenus edekTuBHO! cTpaTerii MApKETHHTOBAX KOMYHIKAIii TpH-
3HAYEHEe BiJICTEXKYBATU 3MiHU y TOMY, siK CIIOXKHUBadi MPOBOJATDH BIIbHUIN Yac, i
3/ifICHIOBATH BiJIOBi/IHI KOPUT'YBaHHS Y MAPKETUHIOBUX ILJIAHAX 1 IMporpamax
010 KOoMyHikaiii 31 cuoxkusadamu [5]. Coryiune yupasiinns maium 6i3HeCOM
moTpedyE MAKCUMAIBHUX KIHIIEBUX PE3YJIbTATIB i3 MOXKJIMBAMU HANMEHIITHMHA
BUTpATaMM, 1 11 MPABUJIO HANHOLIBINOW Mipo BiamoBimae cdepi MapKeTwHry,
ockinmbku MII Mae BiapisHATHCS BiJl BJIACHONO KOHKYpPEHTAa, HABiTh 3a yMOB
obmexkeHocTi pecypcis. Iludgposuit MapKeTHHT BUSB/ISAE MMEBHI TEHIAEHIII, 1 me-
dKi 3 HUX B KIHIIEBOMY LiJICYMKY CTAIOTh AieBumu duHHUKamu BBy [6]. IIpu-
9UHA [HOTO TOJISATAE B TOMY, IO OLIBITCTh TEHIEHIIiH HdPOBOTO MAPKETHHTY
BUHMKAIOTh SK Deakiii Ha HOBI TE€XHOJIOTii abo HOBY MOBEAIHKY CIOXKHBAYIB,
TOOTO BOHM 3aIIOBHIOIOTH MOTPedH, sAKi modayun 3’ aBaaTucs. Chorommi Mobiab-
HUAW MapPKETHUHT CTAB BAaXKJIMBUM 3HAPAIISAM u(MPOBOTO MapPKETOJIOTa, TOMY
HEOOXiTHO MOC/TiIUTH OCHOBHI TeHeHTii mudpoBOro MapKeTuHry, AKi BiaOyBa-
IOTbCSA B CEPEIOBUII MaJIoro 6i3Hecy.

Hosi nudpoBi pecypcu ajig KOMYHIKaIiii Majoro miJlpueMcTBa

EnekTponHuit MApKETHHT € OJIHIEIO 3 KpallluX KOMYHIKAIi#HUX cTpaTerii
J7Is Majtoro 6i3uecy. Bukopucranis MaauMu HiAIPUEMCTBAME BEJTHKOI KiTbKO-
CT1 HOBUX TEXHOJIOTi#l peasi3yioTh HOBI MOXKJIMBOCTI JIJIsE CTBOPEHHS 1 yTPUMAH-
HS TUTTHUX 3B’g3KiB 3 icHyiounMu i MaitbyTHiMu croxkuBadamu. [Ipore, 3a cy-
JacHUX yMOB I pOBi3allii, KJIOYOBUM YNHHUKOM YCIiXy € 3HAHHS MIAT(GOPM
1 TeXHOJIOTIi, sIKi TPEeACTABIAIOTh HAWKPAIIl MOXKJIUBOCTI /ist Oi3HECY 1 IMiIbOo-
Bux cermenTiB MII. OcranniMu pokamMu Big3HAYEHO Psij, TEHIEHIIH, IOTEHIIITHO
KOPUCHUX JIJIsi MaJjioro mianpuemcrsa, 3okpema, Twitter, YouTube, Google+
ra Email [6]. Tak, Twitter — ue coujanbua mepexa, Jile MOXKHaA pO3MilLyBa-
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THU MPOIO3UIIil, PEKJIAMHI aKIiii Ta OroJIOmIeHHs JIjId iICHYIOYUX Ta MOTEHIIHHIX
CIIOKUBAYIB, IIPOTE yCIilIHE BHKOpHUCTAaHHA Twitter morpebye moemnanus in-
dopmarii mpo KOMITaHiio, MiKaBUX MOCHIAaHb, OCOOMCTUX iHTEepeciB i pekyam-
Hux akmiit kommanili. Ha kanani YouTube moxkHa po3wmimmyBaru Bimeopoankw,
AKi1 pO3BaXKaroTh, & TAKOXK MPOCYBAIOTH MOCIYTH MiJIIPUEMCTBA, B Pe3yIbTaTi
Bi/Ie0 MOKe cripusTH 3ayydenHio HoBux Kiienrie. Kanan Google+ moxe cTBO-
pUTH KOHKYPEHTHY IepeBary oo KomyHikamiftaux 3axomis MII. Exekrponna
momra Email icHyounx i moTeHmitHnx KIi€HTiB MOXKe 6yTH epeKTHBHIM 3HA-
PAIISAM, 3BAXKAKYM HA CIOCIO BUKOPUCTAHHS €JIEKTPOHHOI momTu. OCKimbKu
€JIEKTPOHH] JINCTH MOXKHA BIJICTEKYBAaTH, €JIeKTPOHHUU MApPKETUHT JTO3BOJISE
OIIHATH e(PEeKTUBHICTH MOBIIOMIEHD, AJANTYBATH iX s MOTOYHUX Ta HOBUX
KJI€HTIB.

MapkeTHuHT y coOIiaJlbHUX MepeXXax

CorianpHi Mesia € HAA3BUYANHO BAXKJIUBUM MapPKETHUHIOBAM iHCTPYMEH-
TOM JijTst IMPPOBUX MAPKETOJIOTIB, 3BAYKAIOYN HA, TE, IO ILIhOBA AyIATOPIis i
MaiOyTHI KJII€HTH MPOBOAATH OAraTo 4acy B IIMX Mepexkax. Y BCbOMY CBIiTi KO-
PHUCTYBadi COMiaJbHUX MepeXK MPOBOJAATH B CepeaHbOMY 135 XBUJIMH HA JIEHD
B COIAJIbHUX MEPEXKaX, 1 KIIbKICTh Yacy 3pOCTaE 3 KOKHUM POKOM [6]. Bisbiie
TOTO, JIIOJN BCe OLIbIIEe BUKOPHUCTOBYIOTH COITAIbHI MepexKi st BUBUEHHS HO-
BHUX [POJAYKTIB i IOCIYr, BUBYEHHS IIeBHUX OPEHJIB, IO J0IOMAara€ upuiimaru
OCTATOYHE PIITeHHd MO0 KymiBji ToBapy um mocayru. MII mae BcTamoBITIO-
BaTH 3B’A30K 31 CBOEID ayIWTOPIEI0 B COMiaIbHUX MEpEeXkax i 3a0e3medyBaTu
BJIACHY KOHKYDEHTHY TepeBary. 30KpeMa, 3aco0r BUKOPUCTAHHS MAJIUMU IIiJI-
MPUEMCTBAMY MAaPKETUHIY B COMIAIbHUX MepPexkKax [Jisi CTUMYJIIOBAHHS iCHYIO-
9uX KJIEHTIB i 3a/Iy9eHHsS HOBHUX CIIOXKHMBAYIB MICTATH OOMIH IIKABHM i aKTy-
AJTbHUM KOHTEHTOM; 3aJTYI€HHS ayIUTOPIl IO PO3MOBY; BHKOPUCTAHHS COITiaTh-
HUAX MEpPeXK [Jisi OOC/IYyTOBYBAHHS KJ/IIE€HTIB, BKJIIOYAIOYN BiMOBi/Il HA MUTAHHS
1 po3rJIsAT CKapr; BUKOPUCTAHHS PEKJIaMU B COILAJILHUX MeperKax /IS OXOIJIe-
HH$I HOBHUX ayIUTOPiit; 3a0e31medeH s JOAIbHOCTI 10 OPeH/Iy MIIsTXOM 33Ty 9eH-
HsI, KOMEHTYBAaHHs Ta 0OMiHy iH(pOpPMAIIi€o; CHIBIPAaIis 3 BILTMBOBUME 0CODAMU
JJIsi BUXOJLYy HA HOBI PUMHKM 1 HiJBMILIEHHS JIOBIpM; aHaJsIi3 JAHUX JJIS KPAIo-
0 po3yMiHHS MOTPed i MOBEIIHKU ICHYIOYNX 1 MOTEHIINHUX KJEHTIB; 3B’I30K
3 ayaUTOpi€ro HA DiIbIT 0coOMCcTOMY piBHI i MOOYI0BA BiAHOCHH.

Crparerig roJiocoBOi KOMYHIKAIIl € OIHiI€I0 3 HANIpOCTImuX i mo-
mupennx GopM JI0AChKOI B3aemoyii, Tomy MII MoxKe BUKOPpHCTOBYBaTH TOJIOC
y B3a€EMOJil 3 TEXHOJOTiAMH MapKeTHHIoBHUX KomyHikami#i. Hacmpaszi, crso-
PEHHST CTpATeTil TOIOCOBOTO TOMTYKY CTA€ TOJIOBHUM TIPIOPUTETOM JIJIT MaJIOTO
6izmecy.

KonrenT-MapkeTuHr — 1e JUCIUILTIHA UMPOBOr0 MAPKETHHTY, SIKA BH-
KOPHUCTOBY€E KOHTEHT I 3aJyIeHHs, CTBOPEHHS 3B’S3KiB i yTpuUMaHHS KTi-
euriB. Kpamuit miaxis 70 KOHTEHT-MapKeTHHTY — 1€ IHTerparis JOKAJIbHUX 1
30BHINIHIX KOHTEHTHUX CTPATEriit y 3araibHy INQpPORY iHIMATHBY miampueM-
crBa. OgHUM i3 HANBAKJIMBIIIIIX €JIEMEHTIB KOMILJIEKCHOI MOJIOCOBOI CTpaTerii
€ ONTHUMi3allis KOHTEHTY 3a JOMOMOTOI0 THUIIB KJIOYOBUX CJIiB, SKi 3a3BUYail
3’SBJIAIOTHCH B TOJIOCOBOMY TIOIIYKY, 30KpeMa, B (popMaTax KOMAH[ i MATAHbB.
KifowoBi coBa TakoK BiAMOBIMAIOTH HA TUIM MHATAHb KJieHTiB. Hampukiasm,
3pPOCTAl0Ya TEHJEHIS — 1€ IHTEPAKTUBHUM KOHTEHT, KWW [JO3BOJISIE HJI€HAM
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ayauTopil aKTUBHO B3aeMoiaTu 3 Openmavu. ['apmonizaris mudpoBux TEXHO-
JIoriit 3 (PIBUIHOIO PEATBHICTIO O3HAYAE, IO MU(POBI TEXHOJIOrT MOXKYTb OyTH
BHAPSAIISAM ChOTOJEHHS i MAHOYTHHOTO, ajleé MAPKETWHIOBI TOCIiIKEHHS I0-
BEIIHKHU CIIOXKUBAYIB JIOBOJIATD, IO JIIOIW HE CXUJIbHI MOBHICTIO BiJIMOBIATHCS
BiJl TPAIUIITHUX TTOKYTIOK B Mara3uHi, TOMy KOMIIaHil TOYaaId aJanTyBaTH ITU-
¢PpoBi TEXHOJIOTII, M0 TO3BOJSIOTH B3AEMOMIATH 31 CIOKUBAYAMH, sIKi (Pi3uaHO
UPUCYTHI B nyHKTaX npogaxy [7].

IlikaBo mocaianTh amMmepuKaHChbKMit TocBim moao inBectutiit MII y mndpo-
Buit Mmapkrerwar. Jloc/TizkeHHd BKa3y0Th, 1m0 6araro MII BkiamaoTs HEBEINKI
imBecturii y nmudpoBuii MapKeTUHT, 30KpeMa, Ha, COIiajbHI MEpexi, BeD-caiT
i Email mapkerunr [7]. ¥V 2017 p. maiixke nososuna amepuxkancbkux MII Bu-
rparuiu 10 Tuc. gos. abo menine Ha uubposuit mapkerunr [7]. Tinbku useprb
amepukanacbkux MII surparuan 10,01-100 tuc. gos. Ha mudpoBuit MapKETHHT,
a 13% mnignpuemcrs BurpaTuan nonaz 500 Tuc. goi. [7]. I7IMOBipHo, 1€ TTOB’ -
3aHO 3 TUM, 1m0 OisbimicTs MIT myzke mauti, 3 KiIbKIiCTIO mparforounx mertre 10
oci6. i miampueMcTBa TPUHOCATH HEBEJUKUH TOXiJT i TOMY MaioTh OOMEKeHi
pecypcu Ha mapkermHrosi Burparu. I[Ipore, He3Barkarodn HA HeBeIUKi O0Ke-
tu, 6libwicrs MIT (62%) BupoBaKyioTs Texuosorii nudpoBOro MapKeruHry
i 37ifiCHIOITH CBOT TMPOJAXKHM depe3 BebG-caiiTu Ta comjanbhi Mepexi [7]. Bu-
3HAHUM KAHAJIOM MapKeTHHTOBOI KOMYHIKAIIl € eJIEKTPOHHUI MAapKETHHT,, TKUi
BUKOPHUCTOBYIOTH 39% amepukanchbkux MII. IlomyispHicTh IMX KAHATIE MapKe-
THUHTOBOI KOMYHIKAaIIil, 8 TAKOXK OONOBOPEHHsT KOHTEHT-MAPKETHHTY MTOKA3YIOTh,
o MII 3amikassieni y BukopucTamti mudpoBoro MapkeTuary. bararo kommamii
YCBLIOMJTIOIOTE T1e, ToMY OinbiticTs MII mianyroTh 36i/1bITIeHHs iHBECTHIIIH Ha
PO3pOOKY CBOIX BeO-caiiTiB i KOMyHIKAIIO B comiaapbuux Mepexkax. [Ipore, MIT
He 3aBXKIU ONTUMI3YIOTH CBOI PECYPCH B OMEPAIlisiX BIPOBAIKEHHS TEXHOIOTIN
1 POBOro MAPKETHUHTY.

Cuiz Bifi3HaunTH, 10 CHOTOIHI B HAsIBHOCTI € 6araTo iHCTPyMeHTIB, HEOb-
XiJHUX Jid peasiizanii iHHOBAIIMHUX cTparerii MapKeTUHIOBUX KOMYHIKAIIiil,
SIKi HAIAIOTHCS MPAKTUYHO GE3KOMTOBHO [8]. IHTepHET-MapKeTHHT He TIOBUHEH
OyTu IOpOruM i MaJjoro 0i3Hecy, Maje MiIMPUEMCTBO HE Ma€ JOCTATHBOTO
O10/2KeTy, MO0 OXONHUTH CIOKHUBATIB Uepe3 Tenesidiiiny pexkmnamy. IIpore, mHe-
00OXiTHICTH KOHKYPYBATH B OHJIAMH-Cepl BUMAra€e MpOBeIeHHs OMUTYBAHD HA
TeMy yIo00aHb Ta 3BUYOK KJIEHTIB y COMAIbHAX MEpekKax B OOMIH Ha IiHOBY
3HUKKY Ha TPOYKT JJIS MLTHOBOTO cerMenTy mimnpuemcTsa. MII mae ctBopuTn
CTOPIHKY KOMIIAHIT /s CIiJIKyBaHHA 3 KjaienTamu Ha Facebook; ykiaacTtu yromy
Ha peKJIaMy 3 OJHUM i3 CafiTiB rpyMOBUX IMIHOBUX 3HUKOK HA MPOIYKTU KOMIIA-
Hil. 3a oninkamm, kKommagis Lexus Burpadae Ha nudposi i HoBi Texnomorii 50%
mapkeruHrooro 6Gromkery 6penay [9]. Jocnimxenns Digital Marketing Insti-
tute BKasyioTh, mo KoMnanil BuTpadaioTh 6au3pK0 40% pexksaMHOro G1oIKeTy
Ha CTBOPEHHH 3’BA3KIB i3 HOBUMU KjieHTaMu, i 60% — Ha yTpuMaHHs iCHYyIOUnX
CMIOKWBAYIB SIK PETAPTEeTiHT, 3BAKAI0UN HA BUCOKY BAPTIiCTh 3aMOBJIEHHS 1 3alTi-
KaBJIEHICTh B PO3BUTKY ICHYIOUMX BiTHOCUH 4Yepe3 IiIHHU{ KOHTEHT i coliajibHe
obcayrosyBanns kiientis [9]. Texuonoriii AR/VR, (nonosuena i sipryasnbua pe-
aJIbHICTB) € HaliMenm nommperuvmu (Gopmamu 1udPOBOro MaPKETUHTY MAJIOTO
6i3Hecy, ajle BOHM MOXKYTh OyTn nyxKe edektuBHuME mis geskux MII [10].
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I'pn.

TR, BanoBuii
JIOXif, TPpH.

TC, Banosi
BUTpATH, TPH.

! FC, nocriiini
BUTPATH, T'PH.

1
1
1
1
: VC, 3MiHHi
1
|
1
1

BUTpATH, TPH.
—_—

BEP, Touka Q, obcsr
6€330UTKOBOCTI peanizarii, o.

Puc. 1. Touka 6e336UTKOBOCTI mignpueMcTBa

KoHTpoJib BUTpAT Ha MapKEeTUHrOBI KOMYHIiKaIil

3a oninkamu, y 2020 p. surparu CIITA ma nudpoBy peksaMmy JTOCATHYTDH
113,18 murpa. gout., 1o BABiul Gisbiie, Hixk 2 poku Tomy [11]. MIT nosunHO owuj-
HIOBaTH e(DEKTUBHICTH BJIACHOT CTPATErii MAPKETHHTOBOI KOMYyHIKAIl HA OCHOBI
AHAJITUYHAX METOIIB I BUSBJIEHHS MPOOJEM KOHTDPOJIO BUTPAT HA PeaJli-
3amio MapkeTuHroBoi kammawii. [lizmpremcrBo Mamoro Gi3Hecy € 0OMezKeHUM
y iHaHCOBUX pecypcax, TOMY HEOOXiTHHM € MOCTIHHMI KOHTPOJbL BATPAT HA
mMapkerunrosi komysikauii. Juis 3aificHeHHs KOHTPOJIIO 332 BUTpaTaMu (BU3HA-
ueHHst ePEKTMBHOCTI 3aIJIAHOBAHOI PEKJIAMHOT MAaPKETMHIOBOI KaMmaHil) Ko-
pucanM € dinancoBuit anamiz 6e330MTKOBOCTI — PO3PAXYHOK TOYKH HYIHOBOI
ederTHBHOCTI pekIaMHol Kammanii (puc. 1) [12].

Ilocriitni BuTpaTn He 3a€:KATh Bil BETUUUHN OOCITY BHPOOHHUIITBA TH
KLTBKOCTI IPOIazKy 1 BK/IIOYAIOTH TaKi (PaKTOPH, K CILIATA BiACOTKIB, OILIATA
OpeH/u, TOTAIIeHHS [1aTeKiB. Burparu, cipsMoBaHi HA peasi3aliio 3aIiaHo-
BAHOI KaMTMaHil MApKETUHTOBUX KOMYHIKaIliif, TAaKOXK BiTHOCATH O TOCTIHMX
BUTPAT.

MapkeTrHTOBHUl MeHE/[?Kep TTOBUHEH BU3HAYUTH TOYKY HYJIbOBOI e(DEeKTUB-
HOCTI PEKJIaMH, IO TMPEICTABIIAE TY KLTbKICTh MPOAYKTY, sIKa 3a0e3MeTyBaTuMe
6e330UTKOBICTHh BUPOOHHUIITBA ab0 MPOIAKY MPOMAYKTY, KOJIH BaJOBHUI TOXi, 10~
piBHIOE BasioBUM BuTparam. Touka 6€330MTKOBOCTI PO3PAXOBYETHCS JIIJIEHHSIM
nocriiiaux urpar (FC) Ha BeTMYUHY MOKPUTTS, AKA BU3HAYAETHCA K PI3HUILS
MizK OPOJAXKHOIO IiHOI0 33 oauuuiio (SP) i 3MiHHUMHU BUTpaTaMyu Ha OJUHUIIO
(AVQC). Touky Hysb0BOI eDEeKTHUBHOCTI PEKJIaMu Jjisi KOMIEHCalil BUTpaT Ha
MapKETUHIOBl KOMYyHIKaIlil y HATypaJbHOMY BUMiPIOBAHHI MOXKHA BU3HAYUTU
MaTEMATUYIHO 33 HACTYIHOIO (POPMYJIIOIO:

FC

BEP = m, On., (1)
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zie BEP (anru. Break-Even Point) — Touka HysnboBoi edekruBHOCT
PEKJIAMHOI KaMIIaHil MaJIoro IiIiipueMcTBa, O/l.;
FC — Burparn Ha MApKeTWHTOBI KOMYHIKAIIil, TPH.;
SP — mpojarkHa IiHa, OAMHMUI MPOAYKTY, TPH. /O,
AVC — 3minHi BUTpATH HA OJMHUIO OPOLYKIIl, I'PH. /0.
Y rpoIoBOMy BHMiPIOBaHHI OIHKY TOYKH HYJIHOBOI €(PEKTHBHOCTI Map-
KETHHIOBOI KaMIIaHil MOYKHA PO3PaXyBaTH 33 HACTYITHOIO (DOPMYJIOIO:

BEP = %, IDH. (2)
1 SP

Touka HynHOBOI eeKTUBHOCTI pEKJIaMu BKA3y€, HA SKy BEJIUYUHY I0-
BuHEH 3poctu 0bcsr 30yTy ToBapy (y HarypasbHux abo IPOIIOBUX OJMHUIIAX
BuUMIipy) TIpu He3MiHHIN MiHl peasizamnil, MO0 MiANTPHEMCTBO OYJI0 CIIPOMOKHUM
BIIITKOIyBaTH JOIATKOBL BUTPATH Ha PEKJIAMHY KaMTaHII0 KOMYHIKAIIi 31 cmo-
JKABAYAMU.

Ilicasa KifbKiCHOTO BU3HAYEHHST TOYKHU HYJIHOBOI €(DEKTHBHOCTI MAPKETHH-
rosoi kammamnii, MII nmoBuuHO 3’sicyBaTH, HACKLIBKY iIMOBIpHE 3pOCTaHHS 00CATY
peastizariii ToBapy mpu 30LIbINEHHI BUTPAT HA PEKJIAMY, T8 BU3HAYUTHU PEaIbHi
MOXKJIMBOCTI BifIIITKOAyBaHHS (DIHAHCOBUX BHUTPAT HA IMILIEMEHTAIII0 3aXO/IiB
3aIlJIAHOBAHOI CTpaTerii MApKEeTHHIOBUX KOM YHIKAITiH.

BucuroBkn

ITudposuit MapkeTuHr BIinBa€ Ha puHKOBHi ycmix MII i nuraMigHO po3-
BUBAETHCH 3aB/ISKU MIBUIKUM 3MiHAM TEXHOJIOTINH Ta yromo00aHb CIOKUBAUIB.
MapKeTHuHr y COIaJIbHUX MepexKaxX € OJHUM 3 HAWMOTYXKHITNX MapKeTHH-
TOBUX IHCTPYMEHTIB jist Majoro Oizmecy. CtBopeHHs mpodiio B cOmiaabHUX
Mepexax € Baxkymsum miist MII, mpu npomy HEOOXiIHO HiATpUMYyBaTH TPUCY-
THiCTH Ha Mm1aTdopmi i B3aeMomiaTu 3 ayauTopieo. EmeKTpoHHMi MapKeTHHT
€ OHIEI0 3 KpaIuX KOMYHIKAIIfTHUX CTpaTeriit a1 Maaoro bi3Hecy, Bif BUXO-
BaHHS JI0 JIiIEPCTBA B YIPABJiHHI B3aeMOBiaHOCMHAMY 3 Kiientamu. Konrenr-
MapKETHHT MICTUTBH yCi0 iHdOpMAaIiio mMpo KIEHTa i #oro morpebu. Kparmmit
MiAXiA 70 KOHTEHTHOTO MAPKETWHTY HAJIa€ IHTErpalisd JOKAJIbHAX 1 30BHIMTHIX
KOHTEHTHUX CTpareriii y 3aranpHy mudposy iximiarusy MII. Ycmimmauit kopmo-
paTuBHUI i TEPCOHATBHUI OPEHIMHT CYTTEBO BILIMBAIOTH HA JIOJIBHICTH KJTI€H-
tiB. Bmase 3acBoenns ta Bukopucrtanaa MII Tengentiit po3BuTky 1nmudpoBOro
MapKETUHTY € KJIIOYOBUM YHHHUKOM PUHKOBOTO YCITiXY, IO 3aJI€2KUThH BiJl BITPO-
BQ/IZKEHHSI TOCATHEHDb CTPATETiYHOI eBOJIIONIl COIAJbHUX MepexkK, KOHTEHTY i
XapakTepy B3aeMomil OGi3Hecy 3i CBOIMH KJI€HTAMH, SIK Yy BipTyanbHil peasb-
HOCTIi, TaK i B izuaHOMYy CBiTi. YCHilTHEe yIPABIIHHSA HiJIPUEMCTBOM BUMATA€
Bizl MeHemKMEHTY (PIHAHCOBOTO aHAMI3y BATPAT HA MPOrPAMHU MAPKETHHIOBOI
xomynikamnii MII.
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