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TISHCHENKO T. B. Sports arketing is a new branch of professional specialists of physical and 
sport education. 

The article havinq analised dictionarydefinitions, literature sources and Internet information 
presents a new subject of a new branch of professional specialists of physical and sport education 
which is called Sport Marketing. 
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SHERNYAVSKIEY B. V. Computers technologies of teaching in basis of teaching of fine art. 
In the article the problems of computerizing of educational-educate process are considered, the 

state of informatization of educational establishments is lighted, the ways of integration with the fine 
art and computer technologies are offered. 
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