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Makarenko L. L. The educational marketing is in the system of trade education. 
In the article the theoretical analysis of essence of the educational marketing is given as a system, 

conformities to law of his functioning and development, and also on the basis of research of consumers of 
trade education and their necessities, educational services as basic objects of marketing the basic 
constituents of process of the educational marketing and their influence are certain on activity of 
educational establishment.  

In accordance with the theory of marketing, in the complement of participants of market relations 
of professional educational establishment, except the consumers of trade education and competitors, 
enter: intermediary structures, suppliers and state. Also an author distinguishes a few global aims 
systems of the educational marketing, which are determined coming from a situation at the market, states 
of establishment and his possibilities. Within the limits of the investigated problem, the present models of 
marketing of services are studied and analysed.  

For development of professional educational establishment the functions of the marketing system – 
aggregate of types of activity, sent to the study of market, development of assortment of educational 
services, improvement of their quality, moving of them toward consumers are certain. 

Keywords: educational marketing, system, market relations, professional educational 
establishment, educational services, model. 


