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N. Boyaryn. Psychological peculiarities of youth subculture in the informal 

association of "Goths". 
In the article the theoretical analysis of the formation of youth subcultures within 

an informal association "Goths." re determined features of interpersonal 
interaction, established by the results of empirical research and suggests ways of 
correcting the communicative possibilities of its members. 

Key words: subculture, youthful age, informal groups, interpersonal 
relationships. 
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