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Y. Yakovenko. Sociology in contemporary Ukraine: is it moving forward?  
Attempt is made to trace the synchrony between changes in the Ukrainian society 

and in sociology in Ukraine. 
Key words: sociology, quality of research, life cycle, the theoretical strategy. 
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N. Kovalisko, N. Dombrovska. Methodological substantiation and distinction 
of consumer models at the empirical level. 

In the article there are proposed methodological principles of consumer behavior 
research by applying the principles of classification and modeling. The analysis of 
the classical consumption models in sociological discourse was made. As a result of 
qualitative and quantitative surveys, conducted at the regional level, there was 
presented the technique segmentation of consumers by assessing the leading 
tendentious characteristics of their consumer behavior. 

Key words: consumer behavior, consumption models, consumer orientation, 
consumer segmentation. 
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