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The measure of things in art: about criteria for judgment of taste 

The article is devoted to the status of judgments of taste. Are such statements can 
be qualify as objective and obligatory? Or they are just conventional and relative? 
And whether there are values that can ground the value judgments? In this paper the 
relative position is criticized. The purpose of the article is the strengthening the 
argument for the existence of a solid foundation for objective evaluations. It is rooted 
in human psychophysiology and can be found empirically. One of these criteria is the 
impact of art on the person. Influence can be positive or negative. It is noticeable at 
the individual level as the impact on the psyche of the individual and on a social level 
as the consequences for society as a whole. 

Keywords: taste, judgment of taste, relativism, nomadism, universal values. 
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A single and general in the context of ethnic consumption 
(philosophical and anthropological analysis) 

The paper deals with an attempt to philosophical and anthropological analysis 
of the nature of ethnic consumption as a marker of belonging to the respective ethnic 
community. The analysis of modern scientific and information resources in the context 
of understanding the ethnic culture of consumption, which represents a system of 
ethnic character of its speakers. 

Keywords: ethnos, ethnicity, ethnic consumption, consumption of ethnic culture, 
symbol of ethnic, ethnic cuisine and more. 
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