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A n n o t a t i o n  
The following article analyses the characteristics of memory development among the children of primary school age. 

The children’s memory is still involuntary and focused on interests; children aren’t able to use mnemonic devices to 
improve memorizing and long-term memory retention of educational material.  

During the following years the memory becomes more arbitrary, children learn mnemonic techniques, the volume 
and accuracy of the learnt material are increasing, all the kinds of memory are developing.  

The article shows the correlation between the general educational activities’ learning and the level of the memory 
development among children.  

It is noticed that pupils who have more advanced memorizing and memory retention processes master the general 
educational activities. 
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A n n o t a t i o n  
The novelty of the present stage of the communicative process manifests itself in the presence of the virtual space and 

its impact on the consumption space. That is, among the new consumer society in the special status belongs virtual-reality 
networking and Internet-consumption. The article attempts to analyze the main approaches to Internet-consumption use in 
the contemporary scientific discourse. 
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