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DDzzeeddzzuull  TT..  SS..  MMeetthhooddiiccaall  ssyysstteemm  ooff  tthhee  iinntteerrddiisscciipplliinnaarryy  ccoonnnneeccttiioonnss  iinn  tteeaacchhiinngg  hhiigghheerr  
mmaatthheemmaattiiccss  ttoo  ffuuttuurree  nnaavviiggaattoorrss..    

Considered methodical system of teaching higher mathematics to future navigators is oriented on 
realization of interdisciplinary connections with the disciplines of natural-scientific and professional 
cycles; described its main structural components. 

Keywords: methodical system of teaching higher mathematics to future navigators; 
interdisciplinary connections; goals, content and technologies of teaching. 
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ZZaabbrrooddsskkaa  LL..  MM..  IInnnnoovvaattiivvee  tteecchhnnoollooggiieess  ccrreeaattee  tthhee  iimmaaggee  ooff  hhiigghheerr  eedduuccaattiioonn  iinnssttiittuuttiioonnss::  tthhee  
EEuurrooppeeaann  ddiimmeennssiioonn..  

Reveals some aspects of image formation universities, based on the implementation of 
communication and marketing approaches using scientific methods, both traditional and modern 
principles of developing educational systems; reasonably relevance solve this problem in terms of 
democratization of universities and technology development and system support positive image of these 
schools and others. 

Keywords: higher education, education, fashion technology, information technology, professional 
development, facilities imageology, market educational products and services. 

 371.384:5 

 . .  
     

              
            

    –      . 
 : - .  :      ’  

     ,      
     . 

 :  ,  ,  , 
 . 

  ,     “  
”,     24.04.2000 .   612/2000 “   

     ”,     
   ,     13  

       
           

 .          
           

.  ,      ,       
    ,    ,  


