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Summary 
The method of managerial staff’s creative forces activization in the field of strategic issuers solving is 

represented. 
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Summary 
Such human factor as motivation is clarified in the article. It includes aspirations, necessities and interests of 

students of physical education faculty as future teachers of physical culture. Different circumstances can play the role of 
stimulus in forming of positive motivation of the students, but the main value belongs to the usage of active methods of 
teaching during the educational process. 
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