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SUDAREVA N. S. Structural components of professional competence of future specialists of 
sporting-health tourism.  

Essence description of concept �competence� is analysed in the article, and also the structural 
components of professional competence of future specialists of sporting-health tourism are certain. 
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TISHCHENKO T. B. Sports arketing is a new branch of professional specialists of physical and 
sport education. 

The article havinq analised dictionarydefinitions, literature sources and Internet information 
presents a new subject of a new branch of professional specialists of physical and sport education 
which is called Sport Marketing. 
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