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RUSSIAN PROPAGANDA’S INFLUENCE IN REGIONS OF UKRAINE 

 

The article analyzes the Russian propaganda’s influence in regions of Ukraine. This article 

assesses the anti-Ukrainian rhetoric of Russian propaganda, the disinformation defined as a basic 

of the information war against Ukraine; the Russian media create fictional news about Ukraine via 

manipulation, simulation and actors. There is necessity of finding alternatives to counter the 

information war, activity of the psychological operations units; and forming the overall 

communication strategy and use efficiency Ukrainian and International response to the Russian 

hybrid war. 
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propaganda, communication strategy, Ukrainian response. 

 

By analysing what is at play, by looking at research on information warfare, it is possible to 

see that what is going on in Ukraine fits with the definition of information warfare.  

Information is the keyword here. Information warfare is the way to use data to influence 

people’s minds in order to make them join your cause. Only 15% of information is perceived 

consciously while the rest is perceived unconsciously. Images, shared on TV for example, are much 

easier for us to grasp than words, and they often speak much louder than words. They have the 

potential to trigger emotions, which leaves no place for rational reasoning. By using a smart 

combination of words and images, and by continuously repeating the same information, it becomes 

reality, making disinformation hard to fight. 

In recent years, Russian media have been increasingly referring to the Ukrainians as Nazi 

sympathisers, a rhetoric which dates back to the Second World War’s Russian imagery. Russian 

media have been featuring some footages of Ukrainian soldiers whose helmets were decorated with 

SS signs. These images were the result of video editing tricks which contribute to forming a chain 

of negative reactions in Russia. It came to a point that Russian media manipulators even resorted to 

the creation of fictitious news about Ukraine via simulation and actors. This is the way Russian 

media manipulators work and wage information warfare against Ukraine, by appealing to old 

stereotypes which in turn create a threatening image of Ukraine. 

Starting a hybrid war (we remember the little green men on our side of the border), Russia 

caught Ukrainian forces off guard, which highly demoralized the Ukrainian population. However, 

the Russians cannot secure a total victory because only a portion of Ukraine supports what is going 

on in Crimea. Putin thus needs to influence those who do not side with him, hence the recourse to 

information warfare and pro-Russian propaganda in Ukraine. The Kremlin understands very well 

that wars cannot be won without the consent of the population. Information campaigns and 

semantic wars, however, have that power by winning over the minds of the people. Only then can a 

territory be fully conquered.  

Ukraine should take action to counteract the Russian warfare tactics. Ukraine has so far been 

resorting to defensive methods. It is now time to attack. Here is what we should do: 

1) resorting to defence leads to defeat. We need initiative and counterattacks. It is necessary to 

expose the problems Russia is facing. It is a widespread belief that the truth is always a defence, but 

sometimes the truth should be made a weapon of offense. War is not only about defence and attack 

on what threatens us directly; it’s a war that should be waged on enemy territory. Russia itself is 

facing much deeper problems, stemming from such issues as: religions, languages, social, national, 

ethnic groups and economy. We must inform the public about what is really happening there; 

2) decision-making in Russia is faster than in Ukraine. It is time to make adjustments in the 

decision-making system to counter Russia’s pressure. The speed and urgency of communication is 

extremely important and war should be addressed with extraordinary measures; 
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3) it is important to block and ban those TV channels which spread hatred and war-

mongering. Some Ukrainian TV channels are also infamous for their controversial content which is 

fuelled by Russian propaganda. Media owners should be encouraged to uphold their civic stance; 

4) an important question is foreign broadcasting on information space of Russia. Today 

Russia follows the path of self-isolation. But we must counteract. Partly, this function could be 

performed by Ukrainian channels. What is important is actual broadcasting of nationwide Ukrainian 

channels in Eastern Europe and the former Soviet Republics; 

5) we have to make television transmission centres more powerful in areas bordering the 

occupied territories. Expand the sphere of radio signals emitted by Ukrainian radio stations to 

occupied territories. Create new Donetsk, Luhansk and Crimea television studios instead of those 

which were captured by Russian proxies. The television transmission centres in the occupied 

territories, which transmit Russian propaganda channels, must be disconnected. As long as the 

occupation continues there should be no television in the occupied territories, especially if they are 

used for Russian propaganda. 

6) putting forward the openness of the Ukrainian government could be an effective factor of 

fighting corruption and triggering real changes. There are many factors, like religion, language and 

geography which help to sow seeds of discord within Ukraine, but a strong connection between 

society and the authorities, on the basis of mutual trust, can be an efficient counteraction to such 

challenges. One of the trends of Russian propaganda is to alienate citizens from the state.  

We need more creative ideas from Ukraine. We have to present ourselves in a positive light 

and share the truth rather than only debunking what Russia is trying to make Ukrainians believe. 

The main strategy must be centred around what people believe rather than what Russia wants 

them to see as the truth. Ukraine, with the help of West, can wage this war against it mighty 

neighbour. The first step is to make people realize that they are being fed wrong information and 

utilized to destroy their country, Ukraine.  
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Джердж С. Ф. Вплив російської пропаганди в регіонах України. 

У статті проаналізовано вплив російської пропаганди в регіонах України. У статті 

здійснено оцінку антиукраїнської риторики російської пропаганди, визначено 

дезінформацію, як основну тактику інформаційної війни проти України, створення 

російськими ЗМІ вигаданих новин про Україну за допомогою маніпуляцій, імітацій та 

акторів. Обґрунтовано необхідність пошуку альтернативи здійснення протидії 

інформаційній війні, участь у цьому підрозділів психологічних операцій. Запропоновано 

формувати загальну комунікативну стратегію та застосовувати ефективну українську та 

міжнародну відповідь на російську гібридну війну. 

Ключові слова: інформація, стереотип, дезінформація, інформаційна війна, російська 

агресія, пропаганда, комунікативна стратегія, українська відповідь. 

 

Джердж С. Ф. Влияние российской пропаганды в регионах Украины. 

В статье проанализировано влияние российской пропаганды в регионах Украины. В 

статье осуществлена оценка антиукраинской риторики российской пропаганды, определена 

дезинформация, как основная тактика информационной войны против Украины, создание 

российскими СМИ вымышленных новостей об Украине с помощью манипуляций, имитаций и 

актеров. Обоснована необходимость поиска альтернативы осуществления 

противодействия информационной войне, участие в этом подразделений психологических 

операций. Предложено формировать общую коммуникативную стратегию и применять 

эффективный украинский и международный ответ на российскую гибридную войну. 

Ключевые слова: информация, стереотип, дезинформация, информационная война, 

российская агрессия, пропаганда, коммуникативная стратегия, украинский ответ. 
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НОВИЙ КОНТЕКСТ РОЗУМІННЯ СУТНОСТІ ТА РОЛІ ДЕРЖАВИ  

У СУЧАСНИХ ПОЛІТИЧНИХ РЕАЛІЯХ УКРАЇНИ  

(НА ПРИКЛАДІ ПОЗИЦІЙ ЛІДЕРІВ ГРОМАДСЬКОЇ ДУМКИ) 

 

У процесі аналізу вибраних публічних виступів, інтерв’ю, блогів охарактеризовано 

актуальні суспільні запити до держави, ту роль у житті суспільства, яку лідери 

громадської думки відводять цій інституції. Стверджується, що суспільні авторитети 

часто ведуть мову про державу і відтак впливають на світогляд сучасників, формують 

громадські цінності й переконання, сприяють консолідації або дезінтеграції українського 

суспільства. З’ясовано, що більшість з них критично налаштовані до держави, але 

пропагують ідеї саморозвитку громадян і зростання громадянського суспільства на шляху 

налагодження співпраці з державними інститутами та їх вдосконалення. 

Ключові слова: держава, Українська держава, суспільні авторитети, консолідована 

громадська думка, громадянське суспільство. 


