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3anapa B.M.

8UKNA0AaY

Kaghedpu iHo3eMHUX MO8 ¢hakysnbmemy NpupoOHUY0-2eoepagiyHoi ocsimu ma exkosnoeil
HauyioHanbHo2o nedazoeiyHo20 yHisepcumemy imeri M.I1. [pazomaHosa

TEACHING PROFESSIONAL ENGLISH
IN TRAINING STUDENTS OF TOURISM

Anomauia. Y cmammi po3ensioacmvcs nousmms iH03eMHOI MOBHOI KOMNemeHmHoCmi, ii ponb y
HaeuauHi npogeciinoi mepminonocii cmyoenmis cneyianvHocmi «Typusmy. 'V Hiu ananizyemvcs
HABUAHHA AH2TILCLKOI MOBU Npoecilino2o cnpamMy8anHs mManubymuix ¢haxieyie y cgepi mypusmy sk
nepeoymosu ix eqheKmugHo20 MidHCKYIbMyPHO20 CRIIK)Y8AHMHS.

Knrwuoei cnosa: inozemna mosa npogheciiinoco cnpamyeamws, gaxiseyv y 2any3i mypusmy,
MINHCKYTbMYPHA KOMYHIKAYIA, Npogecitina mepmiHON02isL.

Abstract. The article considers the notion of foreign language competence, its role in teaching
professional terminology by the students of Tourism. It analyzes teaching professional English of
would-be experts in the field of tourism as prerequisite of their effective intercultural communication.

Key words: professional foreign language, specialist in the sphere of tourism, intercultural
communication, professional terminology.

The purpose of teaching professional English is the acquisition of a foreign
language as a means of communication and the acquisition of professionally oriented
foreign competence for the successful pursuit of further professional activities. Unlike
the term «qualification», competences include such qualities as ability to work in a
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team, communicative abilities, ability to learn, evaluate, think logically, select and use
information [2].

The article describes the technique developed by the teaching staff to organize
classroom lessons and independent work for the learners studying English for Tourism
at the faculty of Natural Sciences and Ecology Education. In modern literature, the term
«competence» is interpreted as a set of questions, in which a person has certain
knowledge, and the term «competent» — as owning competence, or as one who is
aware of a certain area [3, c. 282]. At the classroom lessons students work with the
following types of tasks: text analysis; grammar situations; micro essays; speech
patterns; mastering speaking skills [1]. During their independent work the students
perform tests and teamwork tasks placed on the platform Moodle.

The obtained results showed that the technique of organizing classroom activities
and independent work, developed by the teaching staff, had a positive impact on the
level of foreign language competence acquired by the students in the sphere of Tourism.
Students’ acquisition of professional terminology, as an integral part of functional
competence, is the key to a successful, professionally oriented foreign language
learning.It is obvious that the study of terminological vocabulary in teaching of a
professional foreign language will be the more successful and effective, the better the
choice of foreign language professional material involved in the educational process.

Such basic material is texts of a professional direction. The pedagogical conditions
of the formation of foreign language competence comprise the interrelationship of the
humanities and professional disciplines in training students, the vocational and
academic orientation of foreign language learning, a combination of multimedia with
traditional forms of studying, intensification of students’ independent work by means of
distance learning.

English for Tourism as professionally-oriented language (English for Specific
Purposes) includes a wide range of competences to be held by a specialist:
communication with clients and reaching an agreement on housing (hotel business),
catering (restaurant business), travel (transport), health insurance and life safety,
financial and banking operations, visits to places of interest and attractions, etc.,
maintaining the necessary documentation, writing letters, processing complaints,
telephone conversations, negotiations, meetings, presentations, advertising materials
and so on.

The basis of the foreign language course for Tourism should comprise the
theoretical course textbooks, covering the basic concepts on the topic and containing the
specific terminology for processing with the block of exercises aimed at the
development of vocabulary, articles from the original periodicals, which consider
modern proposals on this topic with an emphasis on these issues for further discussion
in groups, as well as role-playing games and case-studies to stimulate speaking activity
with the subsequent writing of the results of the discussion in the form of creative
and/or project work.

Structuring the teaching material gives students the opportunity of getting
acquainted not only with the subject and professional terminology in a foreign language
for using in the professional field, but also with the latest news and achievements in the
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specialty, which will promote their research and scientific activities and will stimulate
their interest in learning a foreign language. Our study programme comprises several
modules which provide for the formation of lexical vocabulary and practical skills
needed to work in the following areas: Tourist destinations (description of tourist
destinations, preparation and presentation of the city/resort, selection of directions in
accordance with the client’s request, a letter-response to the client’s request).
Sightseeing (a description of city and natural attractions, the presentation of museums,
the work of tourist information offices with customers). Travel agencies (work with
customers by phone, filling out customer applications, a letter confirming the
reservation, and writing a report on the results). Tour operator activity (interaction of
tour operators and travel agencies, editing of tourist brochures, work with customer
complaints, letter-response to customer complaints). Individual tours (selection of the
tour at the request of the client, compiling an individual tour at the request of the client,
presentation of the tour). Hotels (description of hotels located in the resort area, hotel
infrastructure, hotel rooms, hotel services, hotel selection upon client’s request,
preparation and presentation of the hotel, hotel evaluation). Food/Catering Services (a
description of the national cuisine, dishes, drinks, cooking, drawing up and holding a
restaurant presentation, visiting a restaurant, working with customer complaints).

The emphasis in teaching English for Tourism is that it is integrated into the
subject matter which is interesting for the students. They will acquire English as they
work with materials which they find interesting and relevant and which they can use in
their future professional activities. In this view, ESP is a powerful means for such
opportunities.

In his article Neil Payne suggested «Ten Tips for Effective Cross-Cultural
Communication» [5].

1. Slow down, speak clearly and ensure your pronunciation is intelligible.

2. Separate questions. Try not to ask double questions such as, «Do you want to
carry on or shall we stop here?»

3. Avoid negative questions. For example, the response to «Are you not coming?»
may be «yes», meaning «Yes, | am not coming».

4. Take turns. Cross cultural communication is enhanced through taking turns to
talk, making a point and then listening to the response.

5. Write it down. If you are unsure whether something has been understood write it
down and check.

6. Be supportive.

7. Check meanings. Be an active listener. Summarize what has been said in order
to verify it.

8. Avoid slang.

9. Watch the humor. When using humor think whether it will be understood in the
other culture. For example, British sarcasm usually has a negative effect abroad.

10. Maintain etiquette. Many cultures have certain etiquette when communicating.

Effective communication skills are needed for the successful organization in the
hospitality and tourism industry. Students will learn about the impact communication
has on tourism. Social media sites allow users to share their travel experiences through
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pictures, videos, and posts. Travel guidebooks offer detailed information about a
particular destination. Television travel programs highlight various locations and give
viewers tips and tricks on how to have the best travel experience. Advertising
campaigns via brochures in the mail, TV ads, and website pop-up ads, continue to
remind visitors of the benefits of travelling. Travel review sites such as TripAdvisor,
allow users to review hotels, restaurants, and attractions in every country in the world.

A well-chosen material which is based on relevant texts and activities will help to
form a wide range of skills for intercultural communication. Every activity should
develop more than one skill. Authentic texts are used as a source of new vocabulary, the
formation of communicative and reading skills. Thus, teaching English for Specific
Purposes the students of «Tourism» will guarantee them professional self-realization in
their future career.

Consequently, English remains a difficult language to master in spite of the fact
that the Tourism sector can benefit enormously from it and it can revive interest in
learning languages. We all agree with the statement that «...English for tourism is one
of the most attractive areas of English for Specific Purposes (ESP) because, after all, all
of us are tourists on various occasions nowadays» [4].
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Kpusuy H.®.

cmapuwuli suknaday

Kaghedpu yKpaiHCbKOoi mosu i nimepamypu

JBH3 «Kuiscbkuli HayioHanbHUli eKoHomiYHUl yHisBepcumem imeHi Baduma lemoemaHa»

KOMMNETEHTHICHUA NIAXIA AK CKNAOHUK YCNILWHOI KOMYHIKALJI
CTYOEHTIB-EKOHOMICTIB

Anomauia. Y cmammi po3enianymi NumauHs KOMNEMEHMHICHO20 NiOX00y AK CK1a0080i
VCRiwHOI KoMyHiKayii y npoyeci hopmysanHs HABUANbHO-NI3ZHABANLHOI OIANILHOCMI CHYOeHMmis-
ekoHomicmis. [Ipoananizoeani OCHOBHI NiOX00U 8UEHUX 00 BUSHAYUEHHS CYMHOCMI KOMNEMEHMHICHO20
nioxody 6 cucmemi ocsimu. Cucmemamu3o8ani OCHO8HI NIOX00U 00 BU3HAYEHH CYMHOCMI
KOMYHIKAMUBHOI KOMNEeMeHmMHOCMI 0COOUCMOCHI.
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