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EDUCATIONAL DISCOURSE OF TOURISM BUSINESS
IN THE CONTEXT OF INFORMATION SOCIETY

OCBITHIH JJUCKYPC TYPUCTHYHOI'O FI3HECY B KOHTEKCTI
IHOOPMAILJIHHOI'O CYCIILJIBCTBA

Urgency of the research lies in
the fact that today, tourism has become
an integral part of every country in the
world, because it is one of the most
dynamic and profitable among all sectors
of the world economy, contributes to the
strengthening and spread of economic,
social and cultural ties.In the modern
world tourism 1is seen as a socio-
economic phenomenon that exerts a
direct and indirect influence on the
development of information society and
of all related infrastructure and members
of the population.

Target setting. In the article we
try to analyze and conceptualize the
investigations on the priority trends of
information society development in
context of economic, social and cultural
rationale of tourism business functioning.
The problem of the research is related to
the impact of tourism on the man in the
spiritual level, and self-realization in the
information society and globalization;
the risks that may arise from the
implementation of tourist service projects
are considered.

Actual scientific researches
and issues analysis. Theoretical and
methodological aspects of information
society in context of tourist activity in
Ukraine and in the world are presented
in the studies and works of many our
native scientists, in particular
G.V. Balabanova, L.I. Vynnychenko,

V. Nikitenko

AxmyaabHicmb 00CALI0HCEHHSA
noaseae 8 momy, wo Cb0200HI MYpu3m
cmas Hes10'eMHO0 YacmuHoro
cmabinbHO20 1 CMPIMKO20 pO38UMKY
KOMCHOI KpaiHu ceimy, OCKLAbKU BIH €
O0HUM 3 Halbirbw OuHaMIYHUX ma
su2idHuUXx ceped ycix 2aayseil c8imoeoi
eKOHOMIKU, CNpPUs€ NOCUAEHHI0 ma
NOWUPEHHI0 eKOHOMIYHUX, COYlaAbHUX
ma KyavmypHux 38'a3kie. Y cyuacHomy
cgimi mypuam  po32120aemuvcs K
COULaNbHO-eKOHOMIUHULL (heHOMEH, AKUlL
b6e3nocepedHb0 ] onocepedko8aHo
8NAUBAE HA PO3BUMOK THPHOPMAUIIHO20
cycninbemea ma 8ciei noe's3aHoi 3 HuUM
iHpacmpyxkmypu ma HaceeHHs.

ITocmanoexka npooaemu. Y
cmammi MU Hamaz2aemocs
npoaxnanisysamu ma ocmucaumu
docaidxceHHs1 w000  NPIlOPUMEInHUX
HaNpAMKI8 po38UMKY MYPUCNUYHO20
0i3Hecy 6 ymosax iH@PopmayiliHo20

cycninbemea. Ilpobaema docaidiceHHs
nog'a3aHa 3 6NAUBOM MYpu3My Ha

AMOOUHY Ha OYxo8HOMY pieHI ma
camopeanaizauiero 8 IH@POpmauiliHoMy
cycninbemai ma a2nobanizauii;

p032120aromuvC.  pusuku, KL MOXCYMb
BUHUKHYMU 8 pe3yabmami peani3auil
npoexmis, N08’A3AHUX 13 MYPUCMUUHUM

0b6cay208Y8aHHAM.

AHaai3 ocmaHHix 0ocAiddiceHb
i nyoaikauiit. Teopemuuni  ma
Memo00.10214HI acnexmu
IHPOpMayiliHo20 cycninbemsa 8

KOHMeKkemi mypucmuyuHoi 0itabHoCcmi 8
Vkpaini ma y ceimi npedcmas.neHi 8
pobomax ma 0ocaiOxiceHHAX 0azambox
sueHux, 3oxkpema I.B. bBanrabanosa,
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L.V. Vorotina, N.A. Guk, O.P. Korolchuk,
T.I. Tkachenko, V.G. Voronkova,
A.V.Sosnin, V.O. Nikitenko, L.M. Shul-
gina, V.V. Talalay, O.A. Lozova and
others. However, given the volatility of
the external environment, it can be
argued that the issue of the current state
of the tourism industry in Ukraine and
the prospects for its future development
remains relevant. Tourist demand is a
mass and social category. It is formed on
the basis of numerous factors, such as
economic in general, socio-demographic,
cultural and social, personal and
behavioral factors. Tourist market
performs numerous functions:
informational, mediatory, regulatory,
stimulating, constructive and destructive,
and other functions. Such well-known
domestic scientists, as: Tsybukh V.I.,
Lyubitseva 0.0., Malskaya M.P., Khudo
V.V.,, Sokol T.G., Kifjak V.F. were
engaged in researches in the field of
tourism etc. But some issues still remain
beyond the attention of scholars and
require a more detailed consideration of
the prospects for the development of
domestic tourism in the current
conditions of the national and world
economy.

The aim of the research is to
present the impact of tourism on a person
in the context of globalization and the
information society and to determine the

directions for the development of tourism
in the information society and
globalization.

Conclusions. The directions for
the development of educational discourse
of tourism in the information society and
globalization are outlined, so they are: to
improve actively tourism legislation, to
promote the development of tourist
operators activities at the level of state
structures, to stimulate the private
initiative of local tourist firms, to pay
special attention to enhancing the role of
tourism  safety, to promote the

I.1. BuHHUuYeHKo, JI.B. BopomiHa,
HA.TI'yx, O.Il. Kopoavuyx, T.I.Tka-
yeHxko, B.I. BopoHkosa, O.B.CocHuH,
B.O. Hiximenxo, JI.M. Illyaveina,
B.B. Tananaii, O.A.Jlo3dosa ma 1Hwi.
O0naxk, 3sadxcarovu Ha HecmabilabHICMb
308HIWHLO20  cepedoguUWA,  MOXMCHA
cmeepoxcysamu, wo NUMAaHHA
cyuacHo2o cmaHy iHdycmpii mypusmy 8
Ykpaini ma nepcnexmusu ii nodaasuozo
pO38UMKY  3AAUWAOMbC  AKMYaNb-
Humu. ITonum Ha mypucmis - ye macose
ma couianvHe s8uwe. Bin dopmyemovces
HA OCHOB1 YuCAeHHUX daxmopis, maxux
K EeKOHOMIUHI 8 ULAoOMY, COUlaNbHO-
demozpa@iuHi, KYabmypHi ma coulanvHi,
ocobucmi ma noeediHkosl @axmopu.
TypucmuuHuil puHOK BUKOHYE HUCAEHHI
PdyHxuii: tHPHopmauiiiHi, nocepeOHUUbKI,
pe2yaamueHi, CMuMyAoUl,
KOHCMPYKMueEHI, pyliHieHi ma tHwi. Taxi
gidomi 8imuusHaHi eueni, six: [Jubyx B.1.,
Jhobuyesa 0.0., Maavcoka M.II., Xydo
B.B., Coxon T.I'., Kibax B.®. 3atimaaucs
docaidxceHHsIMU 8 2aay3l  mypuamy
mowo. Ane Oesaki NUMAHHA 6ce we
3a1UWarmscs no3a Yeaz0rw YueHux 1

suMaz2aroms oL demaabHo20
po3aaady nepcnexmuse po38uUMKyYy
B8IMUUBHAHO20 MYPUBMY 6 CYUACHUX
YyMO8ax HAUlOHAAbHOI ma €8imosoi
eKOHOMIKU.

Memoro 00CA10IHCeHHA €

8US8/1€HHA 8NAUBY MYPUSMY HA AOOUHY
8 KOHmMexcmi 2nobanizauii ma
iHpopmayiliHo20 cycninsemea ma
BU3HAUEHHA  HANPAMKI8  PO3BUMKY
mypusmy 8 HopmayiliHomy
cycninbemai ma 2aobanizauil.
BucHoexu. Hamiueni Hanpamu
po3sumxky mypu3my 8 iHpopmayilitHomy
cycninbemei ma 2aaobaaizauis, a came:
aKmueHo axkmuei3ysamu mypucmuyHe
3axoH00ascmeo, Cnpusmu  po3euimky
JisAbHOCMI MYPUCMUYHUX O0Nepamopis

Ha  pieHl  depixcasHux  cmpykmyp,
cmumyaeamu npueamuy iHiuiamuey
Micyesux mypucmuuHux Pipm,

npuoiasmu ocobausy ysazy nideullieHHO
poal mypucmuuHoi 0Oe3nexu, cnpusmu
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development of the scientific discourse of | pozsumxky HAYK08020 duckypcy
tourism,to promote greater interaction | mypusmy,  cnpusmu  no2AubAeHHIO
and diversity of businesses, state and | 83aemodii ma pi3HOMaHimHocmi
public organizations and associations, to | nionpuemcmas, depacasHux ma
help the strengthening of the social | epomadcvkux opearizayiil ma 06'€OHaHDb,
orientation of the tourism accessible to all | cnpusmu 3MIUHEHHIO couianvHol

segments of the population, to study the
experience of countries that are actively
engaged in tourism business.

Key words: information society,
communication  process, economic
phenomenon, tourism  development,
cross-cultural communication, dialogue
of cultures, internal culture.

opienmauii mypusmy, 0ocCmynHomy ons
8cix 8epcme HacenaeHHs, sugdumu 0oceio
KpaiH, Kl aKmueHo  3ailmaromuscs
mypucmuyHum 6i3Hecom.

Kaouosei caoea: iHgpopmauiiiHe
cycninbecmeo,  npouec  CNiAKYBAHHA,
eKOHOMIUHUll ~ (peHOMeH,  pPO3B8UIMOK
mypusmy, MIXCKYabmypHe CninKYB8aHHS,
dianoe Kyasmyp, BHYMpIWHA Kyabmypa.

Urgency of the research.

Modern tourism is based on a high level of transport development,
social sphere and services, which, in the final analysis, turns it into a highly
profitable branch of the economy. Studies which have been conducted by
the World Tourism Organization (WTO) show that the state of the global
tourism industry, despite the objective difficulties of recent years, is
generally stable and the industry maintains the position of the largest,
high-yielding and fast-growing sector of the world economy.

The statement of basic materials.

Educational discourse of tourism as a catalyst for cross-cultural
communication processes.

In the context of globalization and the information society, tourism is
involved in a complex system of communication processes that acts as a
catalyst for the processes of cross-cultural communication, the dialogue of
cultures and civilizations, the emergence of new technological capabilities
and the development of vehicles, the open borders and communication of
peoples. Under the conditions of the information society, a person received
unlimited opportunities to contact with the representatives of other
cultures and civilizations, to make contribution to his own self-
development and self-realization. We must note that the development of
tourism affects of globalization, which is a consequence of the dynamism
of the modern era and the post-industrial era of technically high developed
countries. There is an impact of Internet technologies and culture on the
development of tourism as a cultural and communication process of
mutual influence of peoples. Tourism is a complex social, cultural and
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economic phenomenon, which is influenced by many factors, such as
economic, social, political, socio-cultural, demographic and others. Among
the factors mentioned above the factor of "socio-cultural literacy"” and cars
or heterostereotypes that have been formed in a different culture and act
as a deterrent should be allocated (Hemingway, 2004).

Development of tourism as the spiritual world of a man in
information society.

Tourism is one of the states of a person's internal culture and the
form of his activity in which a person goes beyond the boundaries of his
traditional functions and uses utilitarianly something. The purpose of
tourism as a person's spiritual world is to support the immanent process of
his socio-cultural self-affirmation, rules of interaction, communication and
his further development and self-development. Tourism is a process in
which a person opens up the possibilities of his one-dimensionality,
"disconnectedness", "linearity"”, elementarity and, communicating in the
information and communication process, interacts with other subjects and
objects of culture, expanding his "cultural horizons". Tourism is the "force
field" of experience and spiritual growth of a person, in which a person
realizes his self-creation. Tourism is seen as a factor in the development of
the concept of "game" and the universal characteristic of human activity.
Tourism - is the festive functioning of the individual in the being of
another culture and the formation of personality as holistic one, which acts
as a source of freedom and the cultivation of universal values. While being
in tourist activity, a person goes beyond the "assigned nature", overcomes
the need for objective conditions of being and expanding his abilities.

Educational discourse of tourism as a form human of self-
realization.

Tourism is a way of becoming a person and a general way of
identifying the essential forces of a person. It is thanks to tourism as a
phenomenon that a person realizes himself as a "person" and
communicates with the unreal, subjective, global, and as a result of what
he comes into contact with global culture. The main field of tourism
functions realization is the spiritual world of a person who, in the process
of tourist meetings, plays the events, meetings, conversations, actions of
other people in his mind. Only in the process of tourist activities a person
can experiment with himself, with all possible and impossible variants of
his subjective behavior. As a sensory experience, tourism is an instrument
of free choice of the individual. In the process of tourism activity, a person
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connects the past and the present and "loses" his life in the present, talking
with the past and predicting the future. The process of self-improvement,
the affirmation of a person as a person is realized with, which makes it
possible to feel the attractiveness of tourist life and its existence in tourism.
Important for the process of tourism is the state of spiritual activity,
actualization of various forms of tourism, satisfaction from communication
in the cross-cultural process of interaction between cultures and
civilizations. As a self-projection of the development of the individual,
tourist activity creates conditions for the inclusion of the individual in the
complex intertwining of tourist services, social ties that require the design
of a model of their life activity, which emphasizes the free self-realization
of the individual in each specific situation. Tourism should be regarded as
the most important condition for its natural development of human
history, the comprehension of the universal and particular as the
fundamental dimensions of human existence. In the conditions of cross-
cultural communication, human communication occurs with the use of
information technologies and information resources, which expands the
possibilities of a person in his self-realization as an individual, in which the
cultural function of tourism is actively manifested. Tourism is used as a
variety and multivariance of the possibilities of free choice of the individual
and knowledge of the social processes of mastering another world and its
being, mentality and culture, the history and way of life of peoples, the
history of culture and economy, which requires the adaptation of man to
the conditions of another being and mentality. Tourism is seen as a process
that reveals the structures of interaction between people, realizing
themselves in archetypes and the culture of personal behavior as forms of
creative search for "oneself in another”, contributing to the cultivation of
qualities and connections that were absent in the past (Hemingway, 2004).

Tourism as a fundamental tool for communication between people.

Tourism is a modern fundamental instrument of communication
between people in the conditions of the information society and cultural
globalization, interactions between society and man, nature and man, the
history of another people and a man who, as it were, gets used to the "other
world" and other life and tries to understand his inner world And himself.
Tourism in the information society and cultural globalization should
become a commodity of "first necessity"”, an urgent need of the person
himself at a certain level of income and the level of the societal society.
Individual countries are trying to create a branch of the economy - the
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tourism industry, which is of great importance for profit in the information
society and cultural globalization (Kan, 1997).

Types of tourism.

The following types of tourism are distinguished:

1. Recreational, cognitive or scientific, business;

2. By the nature of the organization - individual, group, organized
and amateur (unorganized);

3. According to the intensity of tourist vouchers - permanent and
seasonal;

4. In duration - short-term or long-term;

5. On the use of means of transport - personal transport, public
transport, transport, caravan tourism, sea or river cruises;

6. Inclusive-tour based on specially developed inclusive tariffs;

7. Peking - tour as a full service, which is organized in accordance
with the advertising companies.

The structure of these tours varies greatly depending on the country,
the state of the tourism industry, the purchasing power of citizens, the
range and quality of the services offered.

Development of the tourism industry in the context of globalization
and the information society.

The tourism industry is understood to mean the aggregate of
production, transport and trade industries that produce and implement
tourism services and goods of tourist service. In the modern era, tourism
as a culturally creative force and cultural construct of the information
society and cultural globalization is the result of the long evolution of
tourism, which serves as a tool for dialogue between cultures and
civilizations. Tourism is an instrument that promotes the formation of
cultural self-awareness of individuals, serves as a form of cultivation of
leisure time and leisure, contributing to the increasing opportunities for
self-realization, the right to rest. Social tourism, which fully corresponds to
the UN Millennium Goals, should become a priority in national tourism
development. At the same time, it is necessary to take into account the
risks that may arise from the implementation of tourism services projects
in the context of globalization:

1. Macroeconomic risks associated with the possibility of
deterioration and external conjuncture, a slowdown in the economy, a level
of investment activity, high inflation, a crisis in the banking system.
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2. Financial risks associated with the emergence of budget deficits
and inadequate level of budgetary financing.

3. Technogenic and environmental risks associated with global
climate change, technological and environmental disasters, technogenic
risks.

4. Geopolitical risks, which are affected by the entire political
situation of the country, military and terrorist actions that threaten all
human life today.

5. International risks, based on the development of international
relations with a particular country. Tourism as an export-oriented sphere
IS more stable than other industries and even in conditions of uncertainty
and risk.

In this regard, it is necessary to develop proposals on the
development of tourism in the information society and globalization:

1. Actively improve tourism legislation, which represents the legal
basis for the provision and settlement of the tourism industry and the
creation of decent living conditions for people in other countries.

2. To take legislative initiatives that are aimed at introducing
conceptual changes in legislative acts that provide priority to real
producers of tourist services.

3. To promote the development of tour operator activity at the level
of state structures, which is a mediator in the development of tourism and
Is aimed at the development of the tourism industry as a whole.

4. Encourage the private initiative of local competitive tourism firms
that operate on a market basis and take it into account when developing a
national strategy for the tourism sector of the national economy.

5. To pay special attention to enhancing the role of tourism security
as the most important problem of its reliability, quality assurance and a
safe tourist process in the territory of each state.

6. To promote the development of a scientific discourse of tourism
and a more active attraction of the world's scientific potential to solve
tourism problems, to promote the integration of international scientific
and tourist potential into educational activities, to unite scientists involved
in tourism issues in the scientific community and to bring Ukrainian
scientists to the international arena and to include them In international
scientific communities according to scientific interests.

7. To promote the activation and diversification of the forms of
interaction between business structures, the state and public organizations
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and associations in the sphere of tourism as the development of a new
trend of tourism of the 21st century, the expansion of the practice of
holding forums, round tables and conferences on various tourism issues
that require reflection in the context of cultural globalization And cross-
cultural analysis of complex problems of ecologically safe and reliable
tourism.

8. To promote the strengthening of the social orientation of tourism
accessible to all segments of the population, to study the experience of
countries that are actively engaged in tourism, and the scientific
community to develop new concepts for the development of social tourism,
which should become the driving force for the prosperity of states and
scientific communities, a form of consolidation of states and scientists
based on Scientific interaction of scientists.

Conclusions and results. The directions for the development of
tourism in the information society and globalization are outlined, so they
are: to improve actively tourism legislation, to promote the development of
tourist operators activities at the level of state structures, to stimulate the
private initiative of local tourist firms, to pay special attention to
enhancing the role of tourism safety, to promote the development of the
scientific discourse of tourism,to promote greater interaction and diversity
of businesses, state and public organizations and associations, to help the
strengthening of the social orientation of the tourism accessible to all
segments of the population, to study the experience of countries that are
actively engaged in tourism business. The results of the analysis make it
possible to conclude that tourism as one of the most important factors of
information society formation in Ukraine plays an important social and
economic significance, since it is a source of budget revenues, creates new
jobs, develops all sectors related to the production of tourism services,
promotes welfare growth, plays a part an important role in the
development of peaceful and friendly relations between peoples, the
expansion of interethnic contacts and makes possibilities to develop cross
cultural communication. Development of tourism industry is restrained by
various problems, the decisions of which require state regulation and
support of executive bodies. Ukraine has significant tourist potential and
all prerequisites for the development of domestic, inbound and outbound
tourism. But it is not used enough. However, the analysis of the dynamics
of the tourist market of Ukraine indicates the growth of the number of
tourists.
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AxmyaavHicmb 00CAL0HCEHHA. Urgency of the research. Under

B ymosax iHgopmauiiinozo eubyxy | the conditions of information explosion, a
3pocmae genuxa cmpokamicms | large variability of the social and cultural
couiokyabmypHo2o noas ouckypcusHozo | field of the discursive field of the
noas iH@opmauiliHoeo npouecy, wo | information process 1S increasing,
sumazae  3Haiimu  ceilt  ceameHm | requiring finding own audience segment
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