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A n n o t a t i o n  
The issue of organization of marketing activity of out-of-school establishment is analyzed in the article; basic 

directions of activity of out-of-school establishment from a position of education marketing were defined. 
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A n n o t a t i o n  
The resulting documents of many international forums, where the problems of media education came into a question, 

orient society on development of civil responsibility, humanism and democracy. Last years of media education found 
popularity and develops in many countries of the world. Do not go round a side this process and Ukraine. In the article 
talked about the modern consisting and prospects of development in media education of Ukraine. 
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