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A n n o t a t i o n  
The article providesan analysis of the pedagogical potentialofan out-of-school education concerningsolvingthe 

problem of mouldingofpupils’personality, which makesitpossibletoclaim, that out-of-school educationisanintegralpart of 
the Ukrainian system of education. 
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A n n o t a t i o n  
The issue of organization of marketing activity of out-of-school establishment is analyzed in the article; basic 

directions of activity of out-of-school establishment from a position of education marketing were defined. 
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