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Jleski MeMu MawTh 3HAYHUN BIUIMB Ha TPOMAJICBKY TyMKY Ta
MOJIITHYHI TUCKYCii. BOHM MOXXYTh BUKOPHUCTOBYBATHCS [ BUCMIFOBAHHS
MOJITUYHUX JIiJepiB, KOMEHTYBaHHS MO ab0 MIATPUMKH CYCHIIBHUX
pyxiB. BuB4eHHs MeMIB jj0roMarae po3ymiTH, Ik BOHU (POPMYIOTH CydacHY
KYJIBTYPY Ta MOJITUYHY PEATbHICTD [2].

OmgauM 13 TPUKIAAIB MEMIB, SKI MarOTh 3HAYHUM BIUIMB Ha
IPOMAJICbKy AYMKY Ta MOJITUYHI IUCKYCIi, € MEM, SIKUH BUKOPUCTOBYBABCS
JUIsl BACMIIOBaHHS 200 KOMEHTYBaHHS MOJITUYHUX TOJIN 1 JIWCHO BIJIITpaB
BaXXJIUBY POJIb B (hOPMYBaHHI TPOMAJICBKOL IyMKH, a came Trump-umbrella.

[Tin gac mpesuaentcbkoi kammadii B CIIIA 2016 p. OyB cTBOpeHMI
MeM, B SIKOMY KaHaujaT B npe3uaeHtd Jl. Tpamn nokazaHuid 13 BEIHUKUM
30HTOM y TOM 4Yac, SK 1HII TOJITUYHI JIJIEPU Ta A4l BUSBWIUCS MiJ
noiieM 0e3 3oHTa. Llelt MmeM cTaB CUMBOJIOM TOTO, sIK Tpammn BigauisiB cede
B1JI IHIIIUX KaHJAWJIATIB 1 B1JI00OpakaB HOro pilllydrii CTUITb 1 HE3aJIEKHICTb.

OTtxe, BUBYEHHS CTPYKTYPHO-CEMAHTHYHUX 0co0IMBOCTEN
AaHTJIOMOBHUX MEMIB Ma€ BaXKJIMBE 3HAYCHHS I PO3YMIHHS IXHBOTO
BIUTUBY Ha Cy4acCHY 1HTEPHET-KYJIbTYPY, MOBY Ta CYCIJIbCTBO, & TAKOXK IS
aHaJi3y MOBHHUX 1 KyJIbTYPHUX aCHEKTIB IIU(PPOBOrO CHIIKYyBaHHS.
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BANNER ADVERTISING’S CREOLIZED NATURE:
MERGING VERBAL AND VISUAL ELEMENTS

In contemporary research, Internet discourse is recognized as a
cognitive and communicative realm within the global network. It relies on
electronic channels for communicative interactions, with hypertext serving
as its structural foundation. This research aims to explore the characteristics
of Internet discourse and electronic product descriptions within banner
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advertising, shedding light on their unique features and significance in the
digital era.

The structural organization of Internet discourse is heavily influenced
by hypertext, a versatile form of text document interconnected through
hyperlinks. While electronic product descriptions within banner advertising
share similarities with advertising, they exhibit distinct features [1]. This
research seeks to elucidate the precise nature of these features and their
impact on the effectiveness of banner advertising.

The primary purpose of this research is to explore and analyze the key
characteristics of electronic product descriptions in banner advertising
within the broader context of Internet discourse. The specific objectives are
as follows: examine the structural organization of Internet discourse,
focusing on the role of hypertext and hyperlinks; differentiate electronic
product descriptions from traditional advertising texts, highlighting their
unique attributes.

Electronic product descriptions within banner advertising prioritize
objectivity and informativeness over persuasive tactics. They typically
consist of straightforward product characteristics, aiming to inform rather
than persuade potential customers. For example, one product description
reads, «This is a white tunic with an appliqué flower and screen print 'Roc
Love Peace». Such descriptions emphasize product details without resorting
to persuasive language.

Banner advertising employs specific linguistic strategies tailored to the
digital medium [2]. These include the use of imperative verbs for calls to
action, nouns for clarity, adjectives for differentiation, pronouns for
personalisation, numerals for quantification, and interjections to evoke
emotions. For instance, banners often feature phrases like «Get startedy,
«Shop now», or «Save up to 10%» utilizing verbs, nouns, adjectives,
numerals, and interjections to engage and motivate viewers effectively.

Banner advertising is characterized as a creolized text due to its fusion
of verbal and non-verbal elements [3]. Verbal and visual components work
together to convey messages and create a unified, multilayered sign. For
instance, a banner advertising a Norelco electric shaver combines verbal
and visual elements with the text «Give your guy the best shave every»
coinciding with an image of the razor. This integration enhances the
advertising image and resonates with the target audience.

In conclusion, this research illuminates the intricate dynamics of
Internet discourse and electronic product descriptions within banner
advertising. Hypertext serves as the structural backbone of Internet
discourse, enabling seamless communication through hyperlinks. Electronic
product descriptions in banner advertising prioritize objectivity and
informativeness, as demonstrated by specific product descriptions. Banner
advertising leverages a range of linguistic features to engage and motivate
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viewers effectively. Furthermore, the creolized nature of banner advertising,
where verbal and non-verbal elements merge, plays a pivotal role in
conveying compelling messages. Understanding these dynamics is essential
for crafting impactful digital advertising campaigns in the contemporary era
of Internet discourse.
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CUMBOJII3M XYJAOKHbOI'O OHIMIKOHY
(na maTepiaji nogkacty «Xopoopi Kazkm»)

CyvacHuil yKkpaiHCHKUWA BOEHHHMH JUCKYPC 3-TIOMIXK I1HIIUX TEKCTIB
SCKpAaBO PEIPE3CHTYE IKAHP «TEPareBTHYHI Ka3KWu» — TBOPH, IO
JIOTIOMAraroTh JITAM YCBIJIOMUTH 1 TIOJOJIATH EMOIIIHI ~ BHUKJIUKH.
JloHemaBHA MOIMMPEH] MEPEeBaKHO B TPATUIIIMHOMY KHIDKKOBOMY (hopMaTi
(tBopu  O. Pycinoi, H. T'ep6im, O. Makcumenko, JI. JleHuceHko,
O. Jlymeschbkoi, B. YepnuiueHko, 3. XKuskn), BIJT MOYaTKy
MOBHOMACIITAOHOrO BIMHM TaKl TEKCTH BCE 4YacTille 3 SIBISIOTBCA Yy
dopmarti aynionponykTiB («Ayniokaszku — aitam» O. I'ymsanr; «Kasku Big
Tata Ha BiWHI», «Ka3ka mig vac BiHW», «TaeMHI icTOpii MaJleHBKUX 1
Benmukux mepemor» T. Ctyc; «Xopobpi kazkm» Biag «CycCHIITIBHOTOY).
Octanniii 3 Ha3BaHUX y BepecHl 2023 p. oTpuMaB HaropoAy Mi>KHAPOTHOTO
decruBamo «Cepue €Bporm». Moro BHpi3HAE TAKOX AOCTYIHICTH i
BUJUMICTh Y MEIIANpOCTOpl: PO3MILNIEHUM Ha KUIBKOX IU(PPOBUX
maTdhopmax, MOoJAKACT OXOIUTIOE MUPOKY aBIUTOPII0, a OTIKE — IMOTEHIIIHHO
Ma€ Ha Hel BEJIMKUM BIUIUB, 1 TOMY € 00’ €KTOM HAIIOr0 JOCIIIKEHHSI.

ABTOpH TEKCTIB ISl AITEH BUSIBISIOTh MOCUJICHUN 1HTEPEC /10 BIACHUX
Ha3B, SKI € «CTHIICTUYHOK OCOOJMBICTIO OILIBIIIOCTI TBOPIB JAUTIYOL
mitepatypm» [3, c.348]. Mera XymokHIX OHIMIB — IIeHTH(DIKYBATH
MEPCOHAXKIB, JIOKATI3yBaTH XPOHOTOM, 1 TMPHU I[LOMY BOHH € OJHUM 13
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